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In the shift of the sun’s rays
A new year has dawned

It’s morning warmth on the Buddha’s image shines
In shrines of faithful, new faith is expressed
Across, streets of color and splashing water

Add life to vivacious laughter and happy hearts
In solemn procession, Monks proceed

To accept alms from venerating hands
This is Songkran, a new year delight

Let me in the community of the rejoicing
Light my lamp, let it shine its brilliance

Among the people, blessed in a land
Where Kingly protection and care

New fervor feeds

Ajarn Glen Chatelier
Director, The Office of International Affairs
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In February 2017 McKinsey and 
Company declared “Changes in 
technology and economic opportunity 
are dramatically altering the global 
consumer landscape.”  Behind these 
changes of course, is the “New 
Consumer” who is splurged with new 
technological devices, overfed by 
information and data from various 
sources, and of course, has much to 
choose from, and therefore, confronted 
by challenging consumer tastes and 
options.

Rev. Bro. Bancha Saenghiran
f.s.g., Ph.D.

PReSiDent-RectoR MagnificuS 

Message from the President

It is fitting the Assumption University’s Graduate School of Business has encouraged its 
Faculty and students to think about the age of the new consumer, among a whole 
range of topics.  As in other parts of the world, new consumerism has pressured the South 
East Asian Markets to innovate, cost save, diversify and upgrade information systems.  
The challenge for academicians and students alike ids to piece together the matrices 
of complexity and to sharpen decision making processes.

I wish all readers a Happy Songkran festival while at the same time, encourage them 
celebrate culture and values as these are permanent features in national cultures, 
irrespective of changing tastes and times.



Message from the Dean

The Age of the New Consumer is 
indeed a timely topic for students in 
the Graduate School of Business to 
focus on for their investigative interests 
in and outside the classroom.  As the 
21st Century progresses with changes in 
markets through production processes, 
green systems and complex decisions 
facing the consumer through complex 
marketing matrices, theories on 
consumer behaviors change and it is 
indeed prudent that students zero in 
these issues within consumer markets.
The persistent efforts in the Graduate 
School of Business are to drive green 

Kitti Phothikitti, Ph.D.
Dean, graduate School of Business

business and technologies through awareness and preparation exercises and the GSB 
CONNECT Newsletter is one indicator of that drive.  The perspectives of both faculty 
members and students are important to measure not just the depth of the potentials in 
market futures, but also to signal that diversity in market perceptions matter enormously 
today.

I wish all readers happy perusals of this edition of the newsletter and I do hope that more 
students will be able to contribute to the success of the newsletter as it prepares to mark 
the 5th year of its publication in August 2017.





AU GSB Academic Service

Servicing to Help

Dr. Sirichai Preudhikulpradab, MMOD 
Program Director designed and 
conducted an Academic Service 
Activity held at Minburi Technical 
School on February 2, 2017. Dr. Sirichai 
led a team of facilitators, namely 
Vasu Keerativutisest, PhD – Assistant 
Manager, Business Planning and 
Risk management SCG Packaging 
Public Company Limited; Panita 
Yimchareon, ABAC ODI Project 
Manager; and Pattarapong 
Boonthanom, an MBA intern student. 

The discussion of the seminar was 
on “A Job That Fulfills Your Personal 
Purpose and Dream” and aimed at 
enabling the students to discover 
their personal strengths from within 
through appreciative inquiry and 
strategy to make them work for future 
career development; to collate 
personal stories (i.e. activities beyond 
classroom) and getting ready before 
applying for a job; and to leverage IT 
to inform potential employers about 
them.

The 22 participants who included 
17 male and 5 female graduating 
students at the High vocational 
level, majoring in ‘Electronics and 
Construction’ expressed their deepest 
appreciation for the excellent 
learning experience that supports 
their self-discovery and prepares 
them to face the challenges ahead.

it was in September 2012 when 
a concept called connect was 
launched for the first time. Fragile 
but equipped with everything the 
connect newsletter stands for 
today. the assumption university 
newsletter has been launched 
with the vision to be a medium 
for the entire au family to 
communicate all essential values 
amongst its members as well as 
the outside world.

When it was first launched, Kitti 
Phothikitti, Ph.D understood the 
need for a tool to communicate 
the extraordinary togetherness of 
the Assumption University academic 
world. Aj. Glen Chatelier has been 
the faculty advisor since the first 
edition. Rev. Bro. Bancha Saenghiran 
F.S.G., Ph.D. has always been a 
supporter of various forums in the 
dialog of business knowledge and 
cultural integration. That is what 
motivated the first Managing Editor 
of CONNECT, Matthias Liedtke (a 
former AU student) who saw the 
opportunity of this new channel of 
communication. The main functions 
should have been the sharing of 
information to keep readers up 
to date on what activities AU is 
involved in at campus and outside, 
sharing of individual knowledge to 
be the base for discussions, being a 
communication channel between 
faculty members, administration and 
students.

As one of the former Managing 
editors I personally enjoy reading 
the CONNECT newsletter as it gives 
me inspiration and an excellent 
inside perspective on activities and 
events organized and achieved 

by the Graduate School. These 
outstanding aspects truly reflect the 
warm and welcoming atmosphere 
which I experience each time I have 
the opportunity visiting Assumption 
University. Especially I value the inputs 
of AU students with such a diverse 
background and learning about 
their experiences and their opinions 
on studying at AU and living in the 
Kingdom of Thailand. 

Since the first CONNECT a total of 
thirteen issues were successfully 
launched and I’m glad being a 
part of this project. With the current 
editorial team, the life cycle of 
CONNECT has reached its next level. 
In a meeting one month ago I had 
the opportunity seeing this young 
enthusiastic team working together 
hand in hand on the issue you are 
holding in your hand. It fills me with 
joy that the spirit of CONNECT lives on 
and that it’s in the good hand of this 
experienced team of international 
students with now focusing even 
more on the core value of AU, which 
are its outstanding students.

One factor has always remained and 
will always remain the same which 
is, the central spirit of CONNECT is 
‘connectivity’.

The Rise of CoNNeCT
Johannes Liedtke   i    Mat thias Liedtke

Johannes LIedtke              Mat thIas LIedtke
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GSB Welcomes Freshmen Students

induction Day 2/2016
The Induction Day for Freshmen students who enrolled in MBA Day and 
Evening, MBA Fast-Track, MBA Professional Day and Evening, Double 
Degree Day and Evening. MBA Exchange, MBA Twining, MBA TRM, 
MMOD in the academic year 2/2016 was organized by the Office of 
Graduate Studies (OGS) on 7 January 2017 at Auditorium, D-Building, 
2nd Floor, Hua Mak Campus.



Freshmen Seminar 2/2016
The Freshmen Seminar for the Academic Year 2/2016 was organized by 
the Office of Graduate Studies (OGS) on 18-19 February 2017 at the Royal 
Cliff Hotel, which is located at the heart of Pattaya City. 

The freshers eagerly participated in multiple group activities that includes 
Bai Sri Ceremony, Facebook LIVE games and many more with lots of 
energy, fun and enthusiasm.
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In-situ Learning

Life is a continuous journey of discovering 
something new that would add up to our 
knowledge, skills and abilities. Learning 
is a never ending process. We had 
this learning experience from Mr. Jay 
Jhingran, our guest speaker who joined 
us at the Huamak campus (a 51) on 
february 9, 2017.  

As a polyglot, proficient in four languages, 
Mr. Jay Jhingran is currently serving at 
Compass Hospitality as Vice President, 
stationed in Bangkok. Apart from this 
current position, he also had various 
executive positions in different regions 
across the globe such as Mumbai, 
Toronto, Salzburg and Vienna.  His main 
career focus is on management and 
corporate leadership.   

The information Mr. Jay Jhingran relayed 
to us was very valuable and it can only 
be acquired through years of experience. 
The first issue he mentioned was the 
emergence of ‘Bleisure’ which is the 
combination of “Business and Leisure”. He 
mentioned on the emergence of a new 
breed of travelers who alleviate stress in 
overseas business meetings by including 
pleasures of travel. The hospitality industry 
should re-strategize in league with the 
new breed of travelers because they 

not only spend time in hotel, but also 
springboard their horizons to leisure and 
recreational activities.  

One of the emerging trends is the 
‘Google Hotel Finder’, Apple travel thing 
or in short, the “Online Travel Agencies 
(OTA)”. He emphasized that OTAs 
take approximately 30-40% bookings 
online. This alternative booking can 
be considered as a threat or an ally.  
The hotel owners should address them 
accordingly by increasing their shares of 
mobile online booking. Mr. Jay Jhingran 
mentioned a recent innovation the use 
of ‘Virtual Reality (VR)’ at destinations. 
VR allows travelers or guests to have an 
actual overview of the hotel facilities. This 
is entirely a paradigm shift towards digital 
connectivity because most websites 
only provide pictures of the facilities and 
this may not attract the guests to the 
destination without having an actual and 
on-site sense of the place. 

‘Shared Economy’ or collaborative 
consumption was another idea he shared 
among the students. This concept is 
gaining attention as consumers nowadays 
borrow goods instead of buying them. 
Tied in with that he discussed ‘Food 
tourism’. This is one of the topics that 

we can clearly relate to as we ourselves 
are travelers. Every time I travel, I always 
make sure I experience the local food of 
the community that I visited. In Thailand 
alone, travelers are also Thai food seekers. 
After that, his presentation was somewhat 
revolutionary because of the claim that 
the emerging trend of women solo travel 
is taking the market. He said that 18% of 
super boomers in this generation travel 
solo and in most cases, women make 
most of travel decisions. He also predicted 
that by 2030, female travel will increase by 
400%. 

Mr. Jay Jhingran further updated 
information that any travel decision is 
mainly based on social media and referrals 
and hence, there is a need to revolutionize 
marketing strategies of the hotel and 
tourism industry. The last part of his 
presentation dealt with personalization of 
big data. Meaning, regardless of number 
of guests or customers an industry has, 
there should be a system that still shows 
personalization and not just treating them 
as general customers. Each and every 
guest should be treated as an individual, 
whether inside the hotel or through email 
correspondence, distinctly. I can attest 
that the lecture of Mr. Jay Jhingran really 
provided us new perspectives in looking at 
the tourism and hospitality industry. 

A PRofouNd exPeRieNCe shARed
by MR. JAy oN TouRisM TReNds ANd MANAgiNg hoTels

Mr. swiss de J-sira   i    Ms. wanwisa inkLub   i    Ms. sukhontha thepparbutr
Mba-trM student



OD Forum

OD FORUM

ABAC ODI organized an OD Forum titled “People Centered 
Leadership” featuring Mr. Heinz Landau, Former Chairman 
and CEO of Merck Ltd. (Thailand) and Mr. Suthapong 
Eamphanich, Regional Manager, Human Resources 
Development Jebsen and Jessen Ingredients [SEA] as 
guest speakers. 

The event was held at the ABAC City Campus on February 
17, 2017 with active participation by the students, alumnis, 
lecturers and guests. The forum was highly appreciated as 
a learning opportunity by the participants. 

The ABAC ODI organized an OD Forum on February 23, 
2017 featuring two professors from the United States. 

Dr.Virginia Mullin, PSYD, President of Mullin & Associates 
International Coach and Mentor presented on “Facing the 
World of Uncertainty with Opportunities for OD”.

Dr. Ann Clancy, Executive coach, International Speaker and 
Trainer, Author of Appreciative Coaching, Collaborative, 
LLC.  emphasized on “Self-Organizing: The New Science of 
Igniting Substantial Change”. 

FEBRUARY
2 0 1 7

17 23
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Honors Call

At the “Payap University Research 
Symposium 2017” on 10 February 2017 
at Chiangmai the Graduate School 
of Business was represented by Asst. 
Prof. Dr. Sirion Chaipoopirutana 
along with Mr. Panupong Suebtimrat, 
Ms. Sirima Sirithanasart, Mr. Ye Thet 
Naing, Ms. Nu Nu Seng Mai and Ms. 
Chalinan Roungweerachaigul. More 
than 144 renowned researchers with 
4 fields of Academic study from 
different universities presented their 
studies on diverse tracks. Among all 
the proceedings, the paper titled 
“An Investigation of the Factors 
influencing a Low-Cost Airline 
Passengers’ Behavioral intention in 

Assumption university’s GsB 
in thAilAnd’s

reseArch limeliGht
sIRIMa sIRIthanasaRt

Mba daY student

Bangkok, Thailand” received the 
most attention and was awarded 
as the best paper of a track.  Mr. 
Panupong Suebtimrat Au’s MBA 
student’s outstanding analysis on 
the factors influencing Thai Air Asia 
passengers’ behavioral intention in 
terms of repurchase intention and 
word-of-mouth was evaluated as a 
high quality academic investigation. 
Indeed, the results of this study have 
enriched airline marketing and 
business strategy by identifying the 
supreme critical factors influencing 
Thai Air Asia passengers’ behavioral 
intention in terms of repurchase 
intention and word-of-mouth.



Out of Classroom Learning

MBa tourism Students of Batch 591 paid a visit to the 
Rembrandt Hotel located at Sukhumvit, Bangkok on 
november 14, 2016 as part of a course requirement on 
“Sustainable tourism Development” taught by MBa-tourism 
Program Director Dr. adarsh Batra. the aim of this course 
is to develop a critical understanding of the key issues 
that concern with sustainable development in the tourism 
sector. the principles of Sustainable tourism development 
advocate  rational use of tourism resources to sustain a 
tourist destination.

The “Green Hotel” is one such measure which uses friendly 
environmental facilities and adopts energy conservation measures. 
Likewise, people now focus more on ‘Green travel’, which is a type 
of tourism business operation that maintains and preserves the 
ecological integrity of environment and contributes to the local 
community development at the same time.

An Educational Field trip to the real work place has numerous 
advantages that include learning opportunities, direct observation, 
participation of students and friendly atmosphere. Outside 
classroom excursion not only helps students to succeed, but also 
encourages them to gain knowledge and indulge them into the 
better understanding of a real work place. 

Rembrandt Hotel Bangkok “A living masterpiece” offers the 
Legendary Thai hospitality and Thai traditional services to the guests. 
The hotel is conveniently located at Sukhumvit Soi 20, Bangkok. 

EnvironmEnt and 
Luxury: coexistinG 

At remBrAndt hotel, 
sukhumvit BAnGkok

students of Mba-tourisM batch 591 

The entire service construct is facilitated 
by the innovation of technology to save 
environment. There are roughly 407 rooms 
available to serve the customers.

Hotel inspection (front and back) gave 
ample opportunity to the students to see 
different categories of rooms, guest room 
amenities, facilities such as lightening, air-
conditioning and indoor environment.  
The Rembrandt hotel is consistent in 
following sustainability principles and 
actively attempts to reduce the adverse 
environmental impacts of its own activity 
through regular monitoring.  Environmental 
awareness is an extremely important 
part of the Rembrandt Hotel. They seek 
to understand and act on the direct and 
indirect environmental impacts of hospitality 
business operations. The Rembrandt Hotel 
is the supporter of the ‘Mechai Pattana 
School’ that develops a complete individual 
- instilling morality, preserves community 
tradition, and promotes good citizenship 
among their students. The Rembrandt 
Hotel has supported and sponsored the 
development of a new educational 
institution in Thailand. The hotel actively 
engage itself in CSR activities through the 
Good Shepherd Sisters in Bangkok. As part 
of charity, Rembrandt hotel donates used 
cooking oil to support bio-fuel project at 
Satya Sai School.
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Historical Culture

Having purchased the book by Professor 
Piazzardi two years ago and been 
inspired by his writing, it was a great 
pleasure to meet him at the neilson 
Hays library designed and built by Mario 
Tomagno one of a team of twenty-five 
italian artisans who came to thailand at 
the invitation of King chulalongkorn.

Professor Piazzardi’s book as named 
above, features rich text in Italian, 
English and Thai fonts of many of the 
Italian artisans who came to Thailand 
at that time. The book also contains 
stunningly beautiful photographs of 
the interior decorations and other 
architectural features of the buildings, 
bridges and monuments

Professor Piazzardi’s lecture opened 
with the observation that Italian’s had 
been enchanted with Siam since the 
late 1700’s but not having visited, writers 
imagined what Siam was like and having 
vivid imaginations, they produced 
exotic oriental fantasies written as fact 
and embellished with colorful drawings, 
sketches cartoons.

Professor Piazzardi lectured in a spirited 
manner and per his own admission 
accompanied with many hand 
gestures. We were reminded that Italy 
was, until early 1840’s, a series of city 

states much as Siam had been. Turin, 
a city in the north of Italy, was the 
royal capital, where-as Rome was the 
political capital.

King Chulalongkorn’s two European visits 
included several Italian cities including 
Turin, Venice and Rome, he was most 
impressed and realized that Italy was 
a relatively small and less politically 
and colonially ambitious country than 
either France, England and Holland, 
which were already colonizing Siam’s 
neighbors.

Italianate influences for architectural 
and artistic features were chosen for 
buildings, bridges and monuments to 
demonstrate to colonial powers that 
Siam was already a developed and 
civilized country in no need for colonial 
invasion to modernize it. A similar 
rationale was applied to the provision of 
infrastructure for railways (German and 
British) and tramways (Denmark).

Requests to Turin royalty, were made 
that many talented artisans come to 
Thailand on 25 year contracts. Most of 
the artisans were young at 23-25 years 
of age and most had graduated from 
the Royal Albertini Academy. All invitees 
had already practiced their crafts in 
Italy or neighboring countries and all 

were young and keen to display their 
youthful talents in Siam without the 
conservative constraints extant in 
Europe at that time. Several of those 
young men such as Ercole Manfredi, 
and Corrado Ferroci (Silpa Bhirasri) 
decided to adopt Siamese Nationality 
and to live out their lives here after their 
official duties were completed. A total 
of twenty-five Italian artistes came to 
Siam to complete King Chulalongkorn’s 
works. A study of the literature reveals 
that most of the work was completed 
in record time, as work proceeded 
seven days per week with 12-18 hour 
days the norm. Laborers and regional 
artisans from Vietnamese, Lao and 
Kampuchea were employed under 
the direction of the Italian artisans and 
marble and other special building and 
artistic materials were imported from 
Italy

Special mention was made of the 
work of Mario Tomagno, Carlo 
Chini and Annibale Rigotti, along 
with their major works such as The 
Ananta Samakom Throne Hall, Baan 
Pitsanaluk, Villa Norasing, Bangkok 
Central Railway station (Hua Lompong); 
Chitralada Place and Hua Hin railway 
stations, Anusawari Prachathipathai. 
Mahadthaiuthit Bridge, Pan Fi Fah Lila 
Bridge and other works.

Lec ture bY professor paoLo piazzardi on

ItalIans at the Court of sIam
the neiLson haYs LibrarY 23rd februarY 2017 
to MeMbers of the nationaL MuseuM VoLunteers Group, 
siaM socie t Y and neiLson haYs LibrarY

dR. John BaRnes
head of tourisM research



Professor Piazzardi’s lecture was 
delivered in two, one-hour segments 
with a coffee break and get to know 
each other segment.  The program 
took the form of a random selection of 
Power Point slides featuring the artisans, 
discussion of their lives and their major 
works.

Professor Piazzardi earlier held the 
post of Cultural Attaché at the Italian 
embassy in Bangkok. After his retirement 
from that post he continues to head 
the Dante Alighieri Institute which is 
attached to the Italian-Thai Chamber of 
Commerce. He is also a member of The 
Rotary Club of Bangkok and so remains 
very active culturally and socially.

To conclude early in my research on 
this topic Professor Piazzardi, was very 
helpful to me in accessing contacts and 
research information. I later published a 
research paper on the topic in the AU 
GSB e-journal as part of our Assumption 
University’s efforts to promote Thai 
cultural heritage amongst the 
community.  Professor Piazzardi agreed 
to autograph copies of his book for me 
and Ajarn Glen Chatelier, for which we 
owe him our utmost gratitude.

a small group of students, ajarn glen 
chatelier, associate Professor Dr. fr. 
charles Borges and Dr.  ioan Voicu were 
among the audience treated to a very 
interesting lecture on the History of Phuket 
and the South Region of thailand by 
Mr. colin MacKay at the Siam Society, 
Bangkok on 15th December, 2016.

Colin, an intrepid historical writer was born 
in Tanzania (East Africa) and migrated 
to Thailand some twenty years ago. He 
married and settled in Phuket and soon 
realized that little has been written (in 
English) on the history of Phuket and 
Southern Thailand.

He set to work and produced an 800-
page history, but realized that readers 
required something more concise. Colin 
then relentlessly whittled it down to 430 
pages. The bibliography alone spans more 
than 400 sources.

The book is now in its second print. The 
first printing was produced by a local Thai 
historical publishing house (White Lotus) 
and has been beautifully printed and 
bound in hard cover by Amarin Publishing. 

The book is thoroughly researched, 
beautifully written and makes for gripping 
reading, (which cannot often be said 
of history books) and comes complete 
with high quality maps, sketches, and 
photographs.

Colin delivered a comprehensive, 
informative and entertaining lecture, 

illustrated with many decorative slides. 
Colin further advised us that very little 
has been written on the subject and 
that many historical sites remain to be 
rediscovered and made accessible to 
the public. He encouraged us to get 
involved with such projects directly or 
through our students.

The next project on which Colin is 
engaged is a murder mystery set in 
historical context and I look forward to 
reading it in due course.

Colin was suffering from influenza and 
a fever that evening; but he rose to the 
occasion beautifully and kept everyone 
on the edge of their seats and successfully 
fielded many interesting questions from 
the audience.

Readers are warned that once they 
open this book and start reading it will 
be difficult to stop. The book provides 
both a learning experience as well as 
entertainment.

A copy of the book has now been 
received into The Saint Gabriel Library 
and is available to all.

the hIstory of Phuket and 
the southern regIons of thaIland

dR. John BaRnes
head of tourisM research
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Environment and Landscape



This month has been a turning point in 
the longstanding conflict between the 
Bangkok Metropolitan Administration 
(BMA) and residents of the historic 
Fort Mahakan. Fort Mahakan is one of 
only two remaining military fortresses 
in Bangkok, built in the 18th century to 
protect the then newly born capital 
from outside invasion. Within the 
compounds of the old fort thrives a 
community of households with strong 
cultural and historical associations to 
Thailand’s Rattanakosin Period and 
deep-rooted traditions which continue 
to be preserved. The small area (6,400 
sqm) contains many well-maintained, 
historically important, Rattanakosin 
teakwood houses and is a hub for 
rare traditions such as Likay dance, 
hand-made bird cages, and other 
forms of craftsmanship. This is all rapidly 
changing, and Bangkok risks losing one 
of few remaining communities which 
have, for generations, been stewards 
of part of our city’s heritage. 

Since 1992, when the area was seized 
by the BMA under an expropriation law, 
residents of the fort have been facing 
the threat of eviction. Today, only 30 of 
the previously 57 houses remain intact, 
the rest having been razed by the 
city over the last 25 years. Legally, all 
residents are considered squatters on 
city-owned public land which the BMA 
intends on turning into a public park, 
part of a scheme of “beautification” of 
the Rattanakosin Area. Beginning earlier 
this month, the city has commenced the 
final push in dismantling the remaining 
homes in order to clear the area for 
development of the park. In response 
to the BMA’s plan, the Association 
of Siamese Architects (ASA), has 
proposed an alternative proposal 
which envisages the area as a “living 
museum”, retaining 24 households and 
allowing residents to be stewards of 
their heritage and the public space. 
The 200 or so remaining residents are 
in favor of such a compromise though 
disagreements with city bureaucrats 
persist and the imminent future of Fort 
Mahakan hangs in the balance.   

On March 7, 2017, speaking at the 
Siam Society, Dr. Michael Herzfeld, a 
professor of Anthropology at Harvard 
University and author of the book 
“Siege of the Spirit: Community and 
Polity in Bangkok”, delivered a timely, 
passionate and informative lecture 
regarding the current situation at Fort 
Mahakan. Entitled “Whose Heritage: 
The Vanishing Vernacular in Bangkok”, 
Dr. Herzfeld convincingly argued that 
the case of Fort Mahakan is an example 
of top-down policy implementation, 
based on normative interpretations 
of law, which will lead to an erasure 
of Bangkok’s living heritage. Instead, 
as quoted from an interview with Asia 
Pacific News and repeated often in his 
talk:

“… what we’re looking at is a vision of 
Bangkok as a place largely devoid of 
real people, as simply a monument. 
Mahakan has become a test case. 
If the authorities go ahead with their 
current plan, then they will feel that it’s 
OK to do the same thing elsewhere.”

Dr. Herzfeld concluded his presentation 
with a call to action, encouraging 
everyone to go visit Fort Mahakan, hear 
the stories and learn about Bangkok’s 
history from the very people preserving 
it. Whether we have lived in Bangkok 
our entire lives, have moved here from 
another province, or have come from 
oversees, we all play a part in shaping 
this city. Do we want a mundane 
cityscape, devoid of human stories and 
the intricate granular fragments of a 
rich cultural heritage? Or do we want 
a cityscape which accepts, includes, 
and promotes the vibrancy of local 
communities and in doing so retaining 
the historical character of Bangkok?

Location of Fort Mahakan
Fort Mahakan is located at the 

intersection of Ratchadamnoen Rd. 
and Maha Chai Rd. It is within walking 

distance of Paan Faa pier, serviced by 
the canal boats of Klong Saen Saeb. 

» Demolition of homes at fort Mahakan. 
This may be the fate of all remaining houses 
if the BMA continues with its plan to create a 
public park in the area. 
(Source: https://apnews.com/60f548232b94410a8eda
26f33cc4dd64)

» Building beautiful birdcages is one traditional 
occupation in the fort Mahakan neighborhood.
(Source: https://coconuts.co/bangkok/features/
people-fort-mahakan-residents-fight-their-centuries-old-
home-photos/) 

» Dr. John Barnes (center) and aBac MBa 
student Sidney Jhingran (left) posing for a 
picture with the presenter  Dr. Michael Herzfeld 
(right) after a very thought provoking session 
and discussion.

Bangkok’s Vanishing Heritage

sIdney JhIngR an
Mba tourisM student
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Student Perspectives

k ay  t h I
k yaw  t h u  t h a n

MyanMaR
MBA DAY STUDENT

It is not a wonder that “global consumers” 
change the trend nearly every decade. Live 
concerts were a popular demand before 
two years ago, a new type of entertainment 
(EDM) was introduced and immediately 
became more popular in my country. (In 
a social aspect, consumers are becoming 
more and more focused on social medias like 
“facebook”, “ twitter” and “instagram” rather 
than face-to-face interacting. In another sense, 
because of these social medias attract more 
attention, consumers have an immense source 
of information through which they can read 
news, post and incidents happening around 
the world. Keeping friends and families close 
when they are world apart for one another. 
Another positive aspect of these medias is that 
female consumers in my country are starting to 
show more interest to skin care products over 
“cosmetics”. They want to have better looking 
skin rather than better cosmetics.)

In a traditional new year festival, it used to be 
people setting up water tanks and throwing 
water to passersby. But the trend had changed 
to friends getting together and making big 
stages for throwing water and making it their 
short term businesses through new year by 
selling tickets to people. This became popular, 
so they tried to upgrade the business by putting 
food shops, securities, VIP sections, special 
promotions and advertisements.

The latest trend now is that from all of this had 
changed into a “EDM” entertainment instead 
of a traditional festival which does not meet 
that likes of most people but to few which are 
mostly teens.

Pat ta R a P o n g 
B o o n t h a n o M

tHaiLanD
MBA DAY STUDENT

Social media is a main factor to influence 
consumer behavior in Thailand. In the past 
the way to interact among people was by 
using communication programs such as MSN 
or Pirch-98, to make a profile and sharing 
contents or personal information to people by 
using Hi 5 or Myspace or Blog. If people want to 
buy some goods they can use an online store 
to make a purchase. So everything will be 
online and very new at the time but all of them 
are separated not all in one, like recently. But 
after the coming of Social media and Smart 
devices the online presence is improved to 
the next level and changes everything again, 
even though they use the same “online”. 

With social media people can make their 
profile, share content and let others can see 
the content immediately. When they want to 
chat with someone they just select a contact 
list below the screen and start a conversation 
while looking at their own home page that 
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C at h e R I n e  n a B B a L a

uganDa
MS. IN FOOD BIOTECHNOLOGY STUDENT

Real Time Marketing commonly known as Digital Marketing 
has replaced Traditional Marketing Techniques over the 
recent years. It is basically the promotion of products or 
goods via one or more forms of electronic media such as 
internet, mobile apps, electronic billboards, televisions and 
radios. In my country Uganda, commonly known as the 
Pearl of Africa, consumers have welcomed this new era 
and find it more friendly. This is due to the fact that you 
can get all you need within the shortest time possible unlike 
in the olden ages where we basically had to walk to the 
Super-markets just to find out the prices of goods and what 
goods are available. The new Age of consumers, who are 
mainly referred to as time conscious people,  within the 
ages 15-45 years,  have had a positive experience with 
Digital Marketing. Most of them are on social media such 
as Facebook, Instagram, Line, business applications and 
websites which have granted them direct access to their 
desired products. These social media sites have also helped 
companies to save costs by eliminating or cutting down the 
expenses of hiring sales men. Through this, they have been 
able to have direct feedback about their products from 
their customers hence leading to product improvement. This 
trend has also enabled further research and development as 
consumers are more accessible and involved with different 
brands hence the feedback is more accurate. To sum  up, 
although some consumers are still hesitant about Digital 
Marketing, majority are using it,  and others are making an 
effort to learn about it. 

is filled with many contents. So for now it’s 
very convenient and everything happens in 
real-time and can be one stop service for 
everyone.

Due to these conditions people are more 
intelligent, but also more sensitive to 
information that they receive. In positive 
cases for example, when people ask for 
anything online, they receive a testimonial 
reply for it very quickly.   People can buy a 
product through social media and when 
they want to contact with the seller they 
can do it in real-time, within the same social 
media platform. In other ways, people can 
use social media to spread the news such 
as car accidents, to effect rescues in time. 
It’s very good tool and very convenient.   
People spend most of their time online. 

So any organization or people who misses 
this trend tend becomes out of date 
because most people use this channel to 
communicate outside, and they tend to 
integrate their daily life into the social media. 
On the other hand, people can use this tool 
to spread negative news very quickly and 
this new can affect the reputation of people 
or even organizations even before they 
notice the news. So people should remind 
themselves about ethics all the time while 
using social media.

the age oF
THe NeW
CONSUMer
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Expert Opinions

PHOTO : http://nordicmusicexport.com

A Marketing Giant   Reflects
on the New Age 
of the Consumer

dR.sanChaI 
thIe wPR aseRtkuL

president
re taiL business & innoVation
siaM piwat coMpanY LiMited



How does the new consumer define 
the new age of marketing?

New consumers are changing quite 
a bit, in the past they made decisions 
on functional characteristics and 
they were quiet rational by deciding 
on the value and price but today the 
scenario has taken a dramatic shift. 
People are gaining wealth, they have 
more income so they are not buying 
because of product benefit but there 
must be a balance between benefits 
and emotional satisfaction and that’s 
because emotional satisfaction is 
gaining more and more importance 
day by day.   That being the case, 
so the customer’s decision will be 
nominated by brand by experience 
and all that, has very little to do 
with functional characteristics.   We 
currently observe that the product 
is same in terms of quality. Cheap 
products may not sell well and the 
product that has good brand identity 
and reputation might sell better 
because we are in age of choice. 
People make choices not based on 
rationality but now on emotion to 
make decision.

A Marketing Giant   Reflects

What distinguishes the baby boomers, 
generation X & y from the Millennial’s 
and how does that impact on the 
new age of marketing?

In the past baby boomers who lived 
their initial stages of their life in the 
era of scarcity which means that any 
decision they make is little bit more 
rational and normally they have more 
passion which means if they want to 
make any decisions, they can wait 
a bit in order to make decision what 
they buy.   But in generation x and 
generation y they are little more 
emotional they are little more hot 
tempered and if they want to make 
decision they want it then and there, 
and they are ready to spend future 
income today by means of credit or 
hire purchase while baby boomers 
are not, they spend what they have. 
The Millennials are a little more 
complicated because the millennials 
actually buy mostly on emotions they 
are very sensitive to the brand image 
reputation and all the emotional 
benefits and so forth.   All of them 
make decisions mostly not relying on 
price but they make decisions relying 
on their satisfaction mostly based on 
the emotional rather than rational.

What are the affective desires for 
new products and services?

The new customer’s desires for the 
product and services have changed 
much. The design of the product is a 
very holistic factor today. Previously 
the characteristics and also the 
features of the product or service 
were the most important factor but 
now the customer’s needs have 
changed. The customers want a 
good experience from the products 
and services.  For example, millennials 
are very different in buying clothing.   
Generation x and generation y focus 
more on the brand they are wearing, 
but the millennial is going beyond that 
they are very sensitive on design, but 
a little bit less on brand and the story 
behind the product. They make a 
decision not because of pricing, not 
mostly based on brand reputation 
but on the design of the product. 
So the design of the product or 
service gains high importance in the 
bundling of the product, service and 
everything together, in a way that it 
makes a lot of sense to the consumer 
and it gives them good value, short 
term as well as in longer term. 

Ajarn Sanchai Thiewpraserkul has over 
forty years of Marketing experience in 
Thailand, in the region, and indeed in 
the world. He also has the distinction of 
currently being the senior-most Adjunct 
Faculty member in the Graduate School 
of Business’ MBA program, having been 
invited to teach from 1986 onwards.  As 
GIANT marketing expert, and as an adept 
teacher, Ajarn Sanchai sat down with 
the CONNECT Team to profile marketing 
today and for the future.
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if you go into the parking lot, the new
parking lots will have, what we call license 

plate recognition that will match
previews of consumer databases so

we know exactly that you are coming and 
where you have parked, what is the make 

of your car, how much time you spend, 
whether you buy anything or you just park, 

and all that sort of stuff. so all this
information combines to become

what is called Big data.

Why it is that the companies have to 
move from the traditional marketing 
to the digital paradigm?

The age of conventional marketing is 
over, which means today we are in 
the age of dollar based marketing 
where lots of consumer data coming 
to us, can come from the marketer, 
as well, it can come from anywhere, 
it can come from the POS system 
that record what kind of product and 
frequency of the buying action, what 
kind of products that the customers 
are buying.   It can come from 
location based services that tell us 
whenever the customer comes to our 
premises or goes to the competitor’s 
premise and if they come to our 
premise, where do they spend their 
time what they are buying.   It can 
also come from information like 
parking. For example, if you go into 
the parking lot, the new parking lots 
will have, what we call license plate 
recognition that will match previews 
of consumer databases so we know 
exactly that you are coming and 
where you have parked, what is the 
make of your car, how much time you 
spend, whether you buy anything or 
you just park, and all that sort of stuff. 
So all this information combines to 
become what is called “Big data.” 

Now, big data is very hard to handle, 
you need software and hardware 
that does, what is called data 
virtualization which normally relies 
on the technology called HADOOP 
technology. HADOOP technology 
actually combines and aggregates 
all the reversed database into the big 
data and then the data virtualization 
picks up the right data so that you 
could apply the business analytics 
system where by you understand 
the behavior of the customer, so 
you can handle him or her, now and 
in the future. When the customer 
walks in to the shop from the parking 
space, the marketer can select the 
right promotions according to the 
customers taste and preference, 
send or meet them in person if 
they are very good customers. You 
can also use another technology 
called geofencing. In geofencing 
the customer will have the shop’s 
mobile app running so whenever 
they walk into competitor’s premise 
the marketer can know and can 
push promotional messages to that 
customer immediately. So, all these 
technologies combined can be 
called database marketing which 
will customize individual marketing 
design for each individual customer. 
So previous marketing is coming to 
an end.

Expert Opinions

How does AIDA have to be re-defined 
in the age of the new consumer?

AIDA (Awareness, Interest, Desire and 
Action) is the very basic approach in 
order to keep people’s decision on a 
product. AIDA itself will never change 
but the details of how you implement 
it is going to be totally different 
from what it was in the past. Now 
it’s the age of content marketing, 
which provides the customers with 
reasonable, honest and sensible 
content that will give customer the 
right interest in the product.

How does integrated communication 
attract new consumers?

Integrated communication is crucial 
in attracting new customers. In the 
past the marketers focused more 
on mass communication. Marketers 
push advertisements, promotions, 
articulation and even direct selling 
in ways to attract the majority 
customers. But now because of 
technological advancements and 
big data, every single touch point 
becomes a communication channel 
quantity. Things like product quality, 
after sales-service and everything 
communicated becomes more 
individual to each customer as 
the marketers know their behavior 
and as the technology advances 
it will become more Integrated 
communication in future. 

Will it be a challenge for companies 
to re-design their marketing 
techniques?

The books that are used to teach 
marketing in schools and universities 
are at least 10 years old and are 
mainly based on older generation 
practices and theories. Therefore, 
the knowledge we use in order 
to compete with the future world 
is very ancient.   So universities 
have to change their syllabii and 
they will have to incorporate all 
the new generation marketing 
tactics, strategy knowledge and all 
that. The companies also have to 
modify themselves with very solid IT 
infrastructure data base systems. In 
the past company databases were 
divided between the digital and 
the non-digital. Now it’s all digital 
and database driven so if any one 
uses old school parts of launching 
a product and advertise in popular 
TV advertising, for example they are 
more likely to fail.



International Tennis Lovers welcomed players from across 
Thailand and abroad from Australia, Belgium, France, Iceland, 
Kazakhstan, Slovakia, Philippines, United Kingdom etc. to the 
eastern seaboard to participate in our annual tennis tourna-
ment for charity at the Melita Tennis Club from 17 – 18 Decem-
ber 2016. ITL invited the 1st International Mixed-double teams 
competing and participating in our yearly tennis charity for the 
Father Ray Foundation.

The charitable event was organized by Khun Mark Kolenberg 
and court owner Khun Sukanya Saleephaeng.  The event was 
Sponsored by FBT Sports, Seara International, RC Coke, City 
Online Market, The Inspiration Group, Rai Ruen Rom AIA 
insurance the tournament was able to exceed all expecta-
tions.

FRUITFUL TENNIS WITH
INTERNATIONAL FLAVOR

International Tennis Lovers previous tournaments under the name 
‘Thai Tennis Lovers’ attracted large number of Thai and Foreign 
players. To meet with the increased demands of our members 
around the world, we expanded the scope of our event to be an 
international tennis tournament for the 1st time. This tournament 
was part of the International Tennis Lovers yearly schedule and 
the winners of the tournament received trophies. 

Khun Sukanya Saleephaeng said that she was glad to welcome 
all players, and was very happy with the great atmosphere the 
tournament created. 
Khun Mark Kolenberg said that the objective of this tournament 
was to unite people and create friendship among tennis lovers 
around the world. 

For more information on International Tennis Lovers, please visit 
http://www.internationaltennislovers.com/
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Iranian Tourism in
Spotlight iran is located in West asia, and is 

considered as a part of the Middle 
east and 17th largest country 
of the world, with population of 
over 76 million people. More 
than 98 percent of the population 
of iran are Muslims and a small 
minority of christians, Jews and 
Zoroastrians live in the country as 
well.

Please highlight iran’s capacity to 
grow or develop the tourism industry 
within iran?

Iran is one of the richest countries 
in terms of cultural sites, ecotourism 
and historical monuments, so it is 
called “The Cradle of Civilization.”  

Iran is the 10th on tourism attractions, 
5th in ecotourism in the world and 15 
sights of Iran have been registered 
so far by UNESCO as world heritage 
sites. Due to high level of standards 
in providing medical services, Iran is 
a good destination on health tourism 
as well, and about 50,000 people 
come to Iran each year to receive 
medical treatments. 

Iran has great potentials for 
developing halal tourism too. 
We have recently issued several 
certificates for tourism offices 
especially in northeastern holy city of 
Mashhad, for meeting halal tourism 
standards.

We have been witnessing 10% growth 
in the number of tourists visiting Iran, 
since the lifting unfair sanctions 
against our country, which is more 
than twice the global average. It 
indicates the country’s flourishing 
tourism market.  

What was the total number of non-
thai/ thai visitors and how do you 
see the country’s potentiality for 
further tourism growth?

On the basis of statistics revealed by 
the Cultural Heritage, Handicrafts 
and Tourism Organization of Islamic 
Republic of Iran, over 5.2 million 
tourists visited Iran last year. The goal 

h.e. MR. Mohsen
MohaMMadI

aMbassador of the isLaMic
repubLic of iran in
banGkok



is to  increase this amount to 20 million 
per year. The Iranian government 
is hoping to increase the country’s 
tourism revenue from its current 
$6 billion to $25 billion per year.

How crucial is the growth in tourism 
for iran‘s economy? What is iran’s 
current situation in world tourism?

Reviving, strengthening and 
promoting the tourism industry have 
been one of the most important 
guidelines of President Hassan 
Rouhani’s administration. Iran 
ranks regularly  in the top 10 list of 
countries with the highest number 
of tourist attractions and historical 
sites.  Besides, Iran is ranked 48 out 
of the rest of the world, according to 
a report by the United Nations World 
Tourism Organization.

How do you evaluate the role of 
tourism in introducing iran to other 
nations? How is it effective?

Iran looks to tourism and visiting Iran 
as a perfect way to acquaint the 
people of the world with the realities 
and real image of Iran. May be it 
would be amazing that visiting Iran 
by some foreign Diplomats living in 
Bangkok has been surprising and 
they reminisce it as one of the best 
experiences of their life. 

How would you characterize iranians 
in terms of hospitality? Do you see 
iran as a safe destination for tourists?

Iranian people are very friendly and 
with great hospitality for tourists and 
foreigners. You can find it out in 
the weblogs and the reports of the 
people who have visited Iran. 

Iran is the safest and the most stable 
country in the Middle East. Now in the 
Middle East, many countries are in 
trouble but Iran is an island of peace 
and stability in the region. 

What would you advise those who 
are going to visit iran to see and try 
things Iranian for the first time?

It depends on the tourists’ 
preferences. Iran is a wide country 
with a very good diversity in 
environment, ecology and climate. 
We have four seasons at the same 
time in the whole of the year. Shiraz 
and its ancient Persepolis and 
Takhteh-jamshid, Esfahan, Yazd and 
Tabriz are the most visited cities in 
Iran. The best time for visiting these 
cities is in April and May, but if you 
want to Ski, is better to visit in winter.
We have different foods and 
cuisines; I suggest everyone to try 

Kebabs, Ghormeh Sabzi or any other 
kinds of Iranian traditional dishes. 
Don’t miss Iranian sweets, Pistachios 
and   buying Iranian carpets and 
handicrafts as Souvenirs.

as iran is an islamic country, do you 
have any special recommendations 
for tourists who are going to visit the 
country?

In Iran as an Islamic state, we do not 
serve alcoholic beverages, Hijab 
for women and wearing long pants 
for men is necessary. Although, 
unfortunately the international 
banking network is not working 
efficiently yet, so tourists visiting Iran, 
are recommended to carry enough 
money with them.  

What is the process of applying for 
a visit to iran? What are the policies 
that need to be paid attention to?

Iran has improved its visa application 
process and has begun to issue two 
weeks visas for the nationals of 68 
countries at its main international 
airports. Iran will equip all airports 
with electronic visa facilities in 2017, 
to issue online entry permits to foreign 
nationals. We provide good facilities 
in our embassy and recommend 
collecting visa from consulate 
department of Iran Embassy in 
Bangkok. An online hotel reservation 
system has been developed as well.

Based on common cultures between 
iran and thailand, how do you see the 
extension of relations between these 
countries in the tourism industry?

Iran and Thailand have always paid 
attention significantly to cultural 
dimensions of relationships because 
of its importance in interactions 
between the people of two countries. 
There are some common efforts by 
both sides to increase the number 
of tourists between the two countries 
particularly the Thai tourists to Iran. 
Thailand has a very impressive 
presence in the tourist industry, and 
we are pleased to accept help from 
the Thai side to improve our prospects 
as a tourist destination. 

H.E. Ms. Kobkarn the Minister of 
Tourism and sports of the Kingdom of 
Thailand has put strengthening of the 
cultural interactions between Iran 
and Thailand on the agenda with a 
very positive approach.  The MOU 
on Cooperation on Tourism between 
the two countries is in its final stage of 
discussions and would be signed very 
soon. I have the honor to announce 
that as a result of both side efforts, 
the number of Thai tourists visited Iran 
in 2016 increased by 23%.    

every year assumption university 
is the host of the iranian new 
year ceremony (nowruz) at the 
Suvarnabhumi campus. How 
effective is this event for introducing 
iran to others?

Iran with a great history, has its own 
particular calendar and our new 
year starts on 21 March which we 
call it Nowruz. It is a matter of pride 
for Iranians that International Nowruz 
Day was proclaimed by the United 
Nations General Assembly, in its 
resolution A/RES/64/253 of 2010, at 
the initiative of several countries 
that share this holiday (Afghanistan, 
Albania, Azerbaijan, the Former 
Yugoslav Republic of Macedonia, 
India, Iran (Islamic Republic of), 
Kazakhstan, Kyrgyzstan, Tajikistan, 
Turkey and Turkmenistan.

Inscribed in 2009 on the 
Representative List of the Intangible 
Cultural Heritages of Humanity as 

a cultural tradition observed by 
numerous peoples, Nowruz is an 
ancestral festivity marking the first 
day of spring and the renewal of 
nature. It promotes values of peace 
and solidarity between generations 
and within families as well as 
reconciliation and neighborliness, 
thus contributing to cultural diversity 
and friendship among peoples and 
different communities.

These days, Nowruz is celebrated 
by many communities in different 
countries and with its impacts on 
introducing Iran and its culture to the 
World, it is again a source of pride for 
our Nation.

iran ranks regularly  
in the top 10 list of 
countries with the 
highest number of 
tourist attractions 

and historical sites.
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D e c e m b e r  2 0 1 6
H . e .  tugSbilguun 
tumurkHuleg
tHe AmbASSADor oF mongoliA in tHAilAnD

proSpec tS For mongoliA 
tHAilAnD economic 
relAtionS
It was our honor to have His Excellency 
Tugsbilguun Tumurkhuleg, Ambassador 
Extraordinary and Plenipotentiary of 
Mongolia to the Kingdom of Thailand, 
as the MBA speaker of the Month. 

Thanks to good diplomatic relationships 
between these two countries, he 
promotes tourism in his country, 
and invites our MBA students to visit 
Mongolia to see people, culture and 
democratic way of lives. 

Mongolia is the landlocked country in 
Northeast Asia, bordering with China 
to the South and Russia to the North. 
This country is bigger than Thailand 
about three times. Mongolia’s market 
– oriented trade is based on natural 
resources, agriculture and livestock. 
Export products are copper, coal, 
molybdenum, tin, tungsten, gold, 
cashmere and natural fabric. China 
has the highest percentage of import 
and export to Mongolia.

The current challenges of Mongolia 
are global slowdown in mining and 
commodity prices. The possible areas 
to extend trade relations between 
Mongolia and Thailand are mining, 
renewable energy/electricity/resources, 
tourism, healthcare, agriculture and on 
– going project of Mongolia cashmere 
and Thai Silk.

He warmly welcomes Thai investors and 
tourists to invest and visit in his country 
to improve and increase the quality of 

F e b u r A r y  2 0 1 7  mS. rit tu gAmbHir 

Driving Force oF reSeArcH in buSineSS
Ms. Rittu Gambhir was invited by Assumption University as a guest speaker. 
She graduated from Assumption University and gave 2 hours of sharing her 
experience with graduate students. Besides, currently, she is running her own 
company. 

At the beginning, she shared her experience as knowledge is important in her 
life and explained how research provides value in real business systematically. 
Moreover, she discussed promotion concept of her Newzeland tourism 
and how these concepts relate to each other for supporting to improve 
the real business continuously. On the other hand, she presented research 
business method and explained decision making on problems. Marketing 
research process is differs from class room to reality. The most important fact 
for research is data. Data collecting is fundamental and most important in 
both, research and business. Also this is one of significances of  information 
for  concepts. There are three waves of civilization; agriculture age, industrial 
age and information age. Therefore, data information knowledge is very 
important in our society and communication nowadays. The guest speaker 
showed some videos for information digital transformation and the big data 
eco system. In 21stcentury learning, students have almost unlimited access 
to information. On the other hand, many students lack the skills to benefit 
from this abundance of information. Students must learn how to develop and 
apply four competencies within core content areas and beyond – critical 
thinking, creative thinking, collaboration, and communication. 

Lastly, she discussed with graduate students their questions related with 
data, information from some companies such as Amazon, Walmart and Uber 
service at Bangkok.

lives e.g. healthcare system to society, 
medical tourism or infrastructure.

His Respected  Excellency,  has pledged 
to do his utmost to make his contribution 
to broadening friendly trade relations 
and cooperation between Mongolia 
and Thailand. He expresses his 
confidence that amicable ties of 
friendships would be reinforced and 
would contribute to stability and lasting 
peace.



Speakers of the Month

j A n u A r y  2 0 1 7
mr. cHen nAmcHAiSiri 
boArD oF tHe FeDerAtion oF tHAi inDuStrieS

tHAi inDuStrieS 
competitiveneSS    
witHin Aec
The Speaker of the Month Activity held 
on 25th January 2017 at Salle D’ Expo 
was a remarkable event in that Mr. 
Chen exceeded all of our expectations.
Firstly Mr. Chen provided a remarkable 
array of statistics on Thailand’s Imports; 
Exports, GDP, Satisfaction Indices, 
Balance of payments and Financial 
Reserves, Trading Partner Profiles and 
many more. The data was imaginatively 
presented in both numerical and 
graphical form, to which Mr. Chen 
provided further informative comments.
Secondly Mr. Chen explained that 
FTI has branches in every province of 
Thailand except one and that most 
recent province will soon have a 
branch office too.

thirdly Mr. chen explained:
The four era’s of Thailand’s industrial 
development. We are now in the 4th era 
in which Thailand needs computer and 
IT professionals including expatriates to 
train up to 1,000 local trainees per year 
for the foreseeable future to design, 
program, install and trouble shoot IT 
controlled production facilities across 
both agricultural and manufacturing 
industrial complexes throughout 
Thailand. This comment from Mr. Chen 
was a very welcome news for young 
people across all income levels within 
Thai society, who are exposed daily to 
mass media publicity that in the future 
people will be replaced by machines.
Mr. Chen stressed the importance 
of agriculture to the Thai economy 
and mentioned His Majesty’s King 
Bhumiphol Adulayadej’s programs 
for a Sufficiency Economy.  Mr. Chen 
provided to us with details concerning 
the desirability of crop rotation to grow 
what is required to feed Thailand and 
to supply overseas demands, where 
we have a comparative advantage, 
rather than just growing crops that we 
have traditionally grown, but which 
can now be grown more cheaply by 
others. 

Fourthly Mr. Chen stressed the need 
to re-enrich the soil with vital nutrients.  
Details were provided to us concerning 
the work of Siam Cement Group (SCG) 
who equip farmers to measure the 
nutrients required in their soil and to 
only provide those nutrients which are 
lacking or are deficient, rather than 
blanket loading soils with standard 
formula fertilizers.

a couple of side comments concerned 
thai universities and technical training 
institutes: University and technical 
training institutes of engineering 
courses continue to follow a traditional 
curriculum, rather than equipping 
students to meet the current 4th 
cycle of computer-based, industrial 
development. We at AU can accept 
this call to arms to provide cutting-edge 
training, that other Thai universities and 
technical training institutes are unwilling 
to provide. 

Monitoring the moisture content of soil 
and drip feeding of crops and plants 
rather than traditional agricultural 
flooding through open channel 
irrigation systems and broadcast 
spraying derived from bore holes 
into aquifers. We at AU are already 
employing drip-feeding of the gardens 
around the lake at Hua Mark campus. 
These techniques will be increasingly 
required in large-scale, agriculture, as 
world water supply must be shared by 
an increasing world population. Our AU 
biotech department will be increasingly 
involved in such ventures.

Mr. Chen was optimistic about the 
future and Thailand’s role within AEC 
and encouraged students to visit FTI 
at QSNCC to meet staff and see the 
library facilities and to visit the FTI web 
site, which features many information 
sources and Knowledge Management 
(KM) features.

Lastly  Chen spoke lovingly to our 
Rector Emeritus Reverend Bother Martin 
Komalmas and shared many happy 
memories of their time together at 
Stanford University, where both studied 
engineering. 

Reverend Brother Martin gave credit to 
Mr. Chen in helping him navigate the 
intricacies of computers at that time.
A variety of interesting questions from 
faculty and students from the many 
countries comprising our student-body 
were willingly and clearly answered by 
Mr. Chen.

The proceedings finished with 
presentation of gifts of appreciation to 
Mr. Chen and a group photo-session  

Dr. John Barnes
Head of tourism and Hospitality Research.
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Speakers of the Month

m A r c H  2 0 1 7
H.e. peter prugel
germAn AmbASSADor to tHAilAnD 

germAny AnD tHe eu in 
SoutH eASt ASiA
our polic y towArDS 
tHAilAnD AnD ASeAn

On Wednesday 15th March we were 
honoured with a visit from Ambassador 
Peter Prugel of the Federal Republic 
of Germany and his staff. The topic for 
discussion was Germany and the EU 
IN South East Asia- Our Policy Towards 
Thailand and ASEAN. The number 
attending was much greater than 
anticipated, testifying to the importance 
of Germany in the World, in the region, 
and in Thailand.

The Ambassador opened the 
presentation by tracing F R Germany’s 
long history with Thailand. He then 
brought the situation up to date by 
quoting the value of trade at Baht 50 
billion/ year and 4.5 million tourists per 
year.

Ambassador Prugel also informed 
us of the heavy investments of Thai 
companies in Germany such as five 
shopping malls by Central Trading in 
Germany and Thai Union Seafood 

which is now the largest investor in 
seafood supply and processing in F. R. of 
Germany.

In terms of political links, Ambassador 
Prugel stressed that under EU 
Conventions for Human Rights the F R of 
Germany cannot sign further economic 
treaties with Thailand until Thailand 
again returns to a democratically 
elected government.  In the meantime, 
the long –term process of drafting trade 
treaties continues unabated with more 
than 600 German companies now 
operating in Thailand.

Ambassador Prugel discussed the 4th 
generation of the industrial revolution 
in which the world is now engaged 
. He mentioned the support of the 
German government in Thai education 
with the establishment of KMIT North 
Bangkok 60 years ago as just one of 
many examples. Ambassador Prugel 
highlighted the need for more innovative 
educational methods and closer links 
to the requirements of industry to help 
Thailand meet global requirement for 
a skilled work force and innovative 
entrepreneurs.

A number of interesting questions were 
taken from the attendees, including 
one where it was asked whether the 
Ambassador thought that ASEAN would 
develop into an integrated body like 
the EU with a common currency and 
centralized government. Ambassador 

felt that he could not imagine that in 
the foreseeable future due to the strong 
sovereignty of member countries. He 
felt instead that ASEAN would develop 
its own unique structure and ways of 
cooperating togeather and as a bloc 
with other groupings.

The activities concluded with Dr. Ioan 
Voicu presenting the Ambassador with 
a commemorative Plaque amidst a 
happy throng of faculty and students in 
a photo shoot.

A small ceremony and greeting 
between Ambassador Prugel his staff 
and lecturers was held in the office of 
Rector Emeritus Bro Martin Komolmas 
F.S.G, who presented the Ambassador 
with a beautiful commemorative 
ceramic gift set and exchanged 
greetings of affiliation.

Shortly thereafter, the small group visited 
the Assumption chapel to view the 
commemorative plaques from Miserior 
Germany who donated the original 
seed funding for the chapel and another 
blessed by Pope John Paul (now, Saint 
John Paul). Ajarn Glen explained details 
of the stained glass windows in the 
chapel especially the meeting between 
King Narai and the French King  and 
court. A small group photograph was 
taken in front of the alter.    



Feature Focus

Sustainable business is ways to make a 
business operation without compromising 
the environment. a new group of customers 
has begun to emerge who can be named 
“the green consumers.” this group is 
more concerned about the worsening 
environment due to some disastrous events 
in the past both caused by nature and 
human activities. 

The new group of customers are the unsung heroes to nature. 
They tend to find ways to protect the environment in various 
ways such as using paper bags instead of plastic bags while 
creating awareness to reuse it. Health and nutrition are the 
new mega trends as people are more cautious about their 
food habits and diets, which poses a positive shift towards 
organic food and vegetables. 

Growing “green” consciousness leads to few direct questions 
to the marketers: How can a company balance between 
the needs of the consumer and maximizing profits? How do 
companies grab opportunities from the growing millennials as in 
some cases protecting the environment?  Such considerations 
may cost a company a fortune. 

This one is also the challenging factor to a company to serve 
green needs in a green consumer. Some companies can 
work well with creative ideas.  For example, Thai-Namthip is 
an authorized Coca-Cola distributor in Thailand. The company 
produces pure water and designs new packaging to reduce 
the use of plastic bottle through which they can reduce 
production costs and customers can benefit through this 
product because they can twist the bottle and throw into a 
bin.  Besides, the bottles are easily recycled. In addition, green 

business can be applied with marketing activities to gain good 
will from customers for the green company. When the customer 
wants to buy a Product and has 2 choices to decide on: The 
one product is normal and the other one is a green product, 
but both products have the same characteristic, function and 
the same price, the customer with the   environment-friendly 
mindset will tend to select the environmental friendly product 
over other, normal product.. 

Some of another green concepts are also interesting, such 
as the new source of energy as fuel in the  car business. The 
traditional fuel. oil can harm the environment through the 
pollution created by its use. An alternative energy such as 
electric energy can reduce the use of oil because it’s more 
clean and it does not cause pollution. So some companies 
have been established to create high performance electric 
cars through mass production instead of the traditional fuel 
car:  Tesla motors or nitrogen cars as distinct from Toyota. The 
new source of fuel can also solve the problem of oil shortages 
in the future because there will be no need to rely on oil as fuel 
anymore. 

Not merely product base businesses can apply green 
concepts into their operation, but service base companies 
can also apply this concept such as in the tourism business.  
Some tourism companies can use the green concept as a 
theme in their program to attract more customers who want to 
connect themselves with the green environment, which they 
rarely see if they are living in the city. So the green concept 
should be applied from the beginning, from the producer to 
the end consumer and with this concept everyone can be 
happy because we can save the earth while also having a 
higher profit. Finally, the company that is still not prepared for 
the future trend tend to be in trouble because from now the 
green product or the green concept will be the one criteria 
that the world will be concerned with the most to make our 
world have a better future through the current generation  to 
the next generation.   
 

Source: https://www.iisd.org/business/markets/green_who.aspx

The Influence 
of Green 
BusIness 
on The new 
consumer
Pat taR aPong BoonthanoM
Mba daY student
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ThaI 
compeTITIveness 
In myanmar
k ay thI kyaw thu than
Mba daY student

Feature Focus
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Thailand is mainland South-east Asia’s 
largest economy. For many firms, it has 
become the production centre for this 
region. The country’s consumer market 
is also bigger than all of its neighbors, 
such as Myanmar, Laos and Cambodia.

Myanmar is one of the 13 least 
developed countries (LDCs) in Asia 
and the Pacific. The country is relatively 
rich in natural resources, has young 
workforce, and is close to the world’s 
most dynamic economies, namely 
China and India.

In Myanmar hundreds of thousands 
of hectares of land are leased to 
investors for rubber plantations, often in 
controversial circumstances.

Myanmar’s first central rubber market 
will be built at Mawlamyine in Mon 
State as authorities seek to help the 
industry amid low prices and sluggish 
sales. The Mon State rubber market will 
be based on an MRPPA study of rubber 
markets in Thailand and will be built 
during the fiscal year, starting  April 1, 
2016. In recent years, the consumption 
of natural rubber has been increasing 
due to the increase of the demand 
of automobiles in newly developing 
countries such as China and India. 

The competitiveness of companies in 
natural rubber industries in Cambodia 
and Myanmar, compared with 
Thailand, from the viewpoint of QCD 
(Quality, Cost, Distribution):
 
The quality of primary processed natural 
rubber is relatively high in Cambodia.
However, more improvement in the 
removal process and the effort to 
get the international certified quality 
standard is required.
 
The production cost of both countries 
is lower than Thailand. In recent years, 
many foreign companies are rushing 
into Myanmar. The price level has been 
rising, and the wage level has been 
going up in Yangon, however, it is still 
low in rural area where natural rubber 
trees are planted.
 
The distribution system has not yet 
developed. Most roads have low 
cost pavements, and the  Yangon 
port facility has not been sufficiently 
developed yet. The infrastructures for 
the delivery system of natural rubber 
are weak in both countries.
 
Lower cost of production is the main 
reason that producers of natural 
rubber in Cambodia and Myanmar 

competitiveness pertains to 
the ability and performance 
of a firm, sub-sector or 
country to sell and supply 
goods and services in a 
given market, in relation to 
the ability and performance 
of other firms, sub-sectors 
or countries in the same 
market.



would have strong competitiveness 
with the conditions of the improvement 
of the quality of primary processed 
natural rubber and the development 
of delivery systems.
 
In the energy sector, Myanmar is the 
10th largest producer of natural gas 
in the world. Moreover, oil, gas, coal 
and hydropower industries are the 
popular areas for investment among 
international investors.
 
Since 2015, Thailand and Myanmar 
signed an MoU on energy cooperation, 
specifically in the petroleum and 
electricity sector to support the 
Myanmar government’s National 
Energy Policy (NEP), which aims for 
universal electricity access by 2030.

In addition, international oil and 
gas companies, such as Total and 
Chevron, now have corporate social 
responsibility (CSR) activities addressing 
Myanmar’s rural electricity access; 
private charitable foundations are 
scoping potential projects as well. With 
this influx of interest and resources, local 
and international nongovernmental 
organizations (NGOs), social 
enterprises, and renewable energy 
service providers are positioning 
themselves to implement pilot projects 
and, if successful, to launch longer-
term, commercially viable initiatives.
 
From my perspectives these two 
sectors, being conterminous between 
Thailand and Myanmar, is a win win 
game for both countries. Besides 
low cost of trade and similar cultural 
backgrounds would be significant 
strengths for Thailand’s investment in 
Myanmar. 

myanmar is one of
the 13 least developed
countries (lDcs) in asia

and the pacific. 
The country is relatively rich

in natural resources, has 
young workforce, and is close 
to the world’s most dynamic 

economies, namely
china and India.

for The BeTTermenT 
of mankInD?
Jose davIs
Mba daY student

Industry 4.0, is the industrial revolution that will change the business world 
forever.  After this revolution we’ll see man-made devices replacing human 
beings in not only the manufacturing business world but in other activities 
as well.  Is it for the betterment of the industries?  Definitely yes.  Is it for the 
betterment of mankind?  To answer that we’ll have to take a step back and 
think about it.  We are heading to an era where we will be competing with 
computers to get jobs! . . .  Do we really need that?

We are already living in the time where the job aspirant ratios are very low. 
are we ready to push all business studies graduates towards unemployment?

Just give this a thought.
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Green as a Culture

S o n g K r a n
i n  E - S a r n

Pat taR aPong BoonthanoM
Mba daY student

Songkran festival is the most important festival in thailand.  this festival  is 
held from 13 to 15 april annually. in general, there are standard activities 
that every one can enjoy during the hottest period of the year, whether or 
not one calls it the Water festival, Home coming days, or the family day 
of the thai new year. People can enjoy water that is splashed everywhere 
in the street, they can to pay respect to Buddha with many beautiful 
temples that lend themselves to the festive occasion. this is also a good 
time to come back home, relax and spend some time with family or  travel 
together with family members especially with elders, grandparents who 
always wait for their children and grandchildren to come back home. 
this festival provides moments of happiness to all people who want to 
involve themselves in the festival.  Different regions have different unique 
activities varied from from the standard activities.  People can choose 
activities which  they would like to participate in. 

In the case of my home town 
Sakonnakorn, which is located in the north 
east of Thailand or E-Sarn, we most focus 
on family commitment, and the temple 
which has strong links with traditional 
beliefs. My home town has a traditional 
belief about “The King of Naga” that is 
the god of the river. There is an amazing 
story about the appearance of the Naga 
King during Songkran in the Nong-Harn 
River in Sakonnakorn found by a tourist 
who wanted to make merit in the temple 
at Don-Sawarn island.   Even though it isn’t 
proven whether the story is real or not, but 
the appearance of the Naga King makes 
an impression non everyone who listens to 
the story.  The Songkran days are a good 
opportunity to celebrate  gods,  and 
many of the festive activities are related 
to the Naga King. 

Sakonnakorn is the locale of temples 
because there are a lot of temples 
with each temple bearing a unique 
appearance. One can see every type of 
temple, from the luxurious temple in the 
city, to the very isolated temple located 
on the mountain or on the island, such 
as The Deserted Temple in Don-sawarn. 
This temple is located in an independent 
island that is far away from the city, by 
around 50 kilometers,  to which one can 
go only by boat.  It  takes around 30 
minutes to the island to see some ancient 
buildings there. These temples are very 
nice, charming and the location is  a 
very good place for people who want 
to avoid crowds while relaxing  there. On 
the other hand, Chung Chum temple is  
where you can  see the biggest temple in 
Sakonnakorn.   This temple has a beautiful 
pagoda as a signature temple, and every 
one in Sakonnakorn psay respect to this 



T h i n g y a n 
( S o n g K r a n )
i n  M y a n m a r

k ay thI kyaw thu than
Mba daY student

the Myanmar new year falls during the second week of april. it usually starts from the 13th 
of april as it is according to the Myanmar lunar calendar. the new year is ushered in by four 
days of the Water Splashing festival. this festival is called ‘thingyan’ which means ‘change’. 
During the festival, Myanmar people splash water over friends, and even strangers on 
the streets. everyone can participate in this joyful festival of Myanmar. Decorated stages 
(Mandats), floats, music, songs, and dances are the symbols of Thingyan. Pleasant sights 
and scenes allow participants to  enjoy, rest and recreate during this time.

Splashing water during the ‘New Year’ is 
believed to cleanse the body and mind 
of the evil of the year that has been left 
behind. People, especially youth, throw 
sprinkling scented water over friends. All 
the playing and jesting go with the spirit of 
the prevaling climate. Some elderly and 
pious (devoutly religious) keep Sabbath 
and perform a lot of meritorious deeds. 
They go to pagodas and monasteries to  
offer food to monks and nuns. Moreover, 
a meritorious  action we can watch 
during Thingyan days is fish and cattle 
being released..

One of the national symbols of Myanmar 
is Padauk, which is  the national flower 
of Burma and is associated with the 
Thingyan period.

According to folklore, Tha-Gyar-Min, will 
pay a visit to his  human abode for four 
days. Tha-Gyar-Min has a very long life-
span, thousands of times longer than of 
human life. Tha-Gyar-Min is just a being 
who in his previous existence had done 
good deeds. 

During Thingyan days, Tha-Gyar-Min 
comes to our world and checks on the 
conduct of human beings . He always 
brings two books – one covered with 
‘dog-skin’ and the other with ‘gold’. 
He records the names of those people 
who have committed sins into the ‘dog-
skinned’ book whilst he enters the do-
gooders’ names in the book of the gold 
cover.

Therefore, the New year is time to keep 
fasting, giving alms to the poor and 
doing good deeds. As a lovely tradition 
of Burmese culture, boys and girls give 
their older folks personal care, such as 
washing and shampooing their hair. There 
is  goodwill, love and caring kindness 
all around. Thus, Thingyan becomes an 
auspicious way to start the New Year .
 

The Myanmar people are grouped into 
eight “major national ethnic races. Each 
race has it own culture to celebrate  the 
Thingyan.  Focus will made only on four of 
the eight ethnic cultures:

Rakhine State:  The Rakhine people have 
three unique customs that form Thingyan, 
namely the nantha grinding ceremony, 
the nantha pouring ceremony and the 
water festival. On the evening of New 
Year’s Eve, Rakhine girls assemble to 
grind blocks of nantha sandalwood 
(used as a traditional cosmetic in Burma) 
on a kyaukpyin (a flat, circular stone 
used to grind sandalwood), as part of a 
competition. The following morning, the 
Rakhine visit monasteries and pagodas 
to offer the ground nantha to Buddha 
statues, as a gesture of ushering in the 
new year.     

Mon State:  As part of Thingyan traditions, 
the Mon people offer a festive dish called 
Thingyan rice, which consists of rice, 
dried snakehead fish, a generous sprinkle 
of fried onions, a few flakes of beeswax 
which is  served alongside a salad of 
unripe green mangoes.

 Tanintharyi Region:  The Bamar of Dawei 
and Myeik pay respects to elders and 
provide free meals to accompany 
Thaman Kyar dance performances.

Shan State:  The Shan people call 
Thingyan “Sangkyan” and prepare a 
steamed sweetmeat called khaw mun 
haw, made of glutinous rice flour and 
jaggery, wrapped in banana leaf. This is 
offered to neighbors as a gift of goodwill.

Needless to say, the Thingyan festival in 
Myanmar corresponds to the New Year 
festivals in countries such as Thailand, 
Cambodia, Laos and east and North East 
India.

Source: 
https://www.gotoknow.org/posts/531904

http://scoop.mthai.com/
specialdays/1733.html

http://www.prdnorth.in.th/ct/news/
viewnews.php?ID=160412184325

https://pantip.com/topic/32707682
http://www.dmc.tv/pages/ความรู้รอบตัว/

ประเพณีรดน้ำาดำาหัว-เทศกาลวันสงกรานต์.html

temple. Every year the temple has a Sand 
castle building competition in which many 
beautiful temples are built so that photo 
taking can be an enjoyable experience, 
before the the temples are crumpled 
into the sand from which they were built.   
the sand building temple event  can 
inspire commitment among people who 
celebrate the festive occasion together.

In the evening after finishing all  activities, 
such as alms giving to the monks and 
the the water festival, we take to  the 
walking street. In addition to food sales 
and great music, this place is ideal to 
celebrate our cultural expression. Here,  
unique shows such as country songs or 
traditional performances on stage such 
as the traditional Thai boxing are rare to 
view outside E-Sarn.  Also, the location 
is very suitable, because the main street 
is closed. At Songkran, a lot of people   
return to their hometowns, especially in 
the countryside, because a lot of people 
in E-Sarn work in other provinces for the 
whole year.   Most return for the festival of 
ceremonies celebrated with their families.

In our region religious ordination 
ceremonies are held, because the 
Songkran Festival period is considered 
auspicious for male children or elders in 
the family to become monks, to repay  
kindness to their parents who raised them 
since they were born. A lot of people 
bring their sons into the temple to become 
monks at the mass ordination ceremony.

Songkran Festival is just one occasion 
among many, where communities of 
people come together to celebrate.  
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Great Escape

each of us has a beautiful place in mind, the place which makes 
us happy whenever we are recall our memories or see any 
sign or name about the location. if you ask me where my great 
memories take place, the first place that would come in my mind 
is isfahan.

Isfahan is an ancient city located in Iran about 340 km south 
of Tehran. I wasn’t born there but during the time I was visiting 
Isfahan (2010) I felt at home. By the time I am writing this article 
it looks difficult for me to find a word that can describe how 
wonderful this city is. Now I truly believe in famous half rhyme 
“Isfahan nesf eh Jahan” (Isfahan is half of the world) which was 
coined many centuries ago to express the city’s grandeur. The 
city is resplendent with magnificent mosques, rich bazaars and 
picturesque gardens.

To be more specific I am going to talk about Naghshe jahan 
square (Meaning portrait of the world). Before my tour got 
started I knew that this square is a UNESCO heritage site and one 
of the largest city squares in the world. This square has witnessed 
many historical memories of Iran during the past four centuries.
Let’s get back to my memorable trip, by passing through the entry 
gate which opens to the square, we would see four big bazaars 
surrounding the square. Around the square there are four unique 
and adjoining historical sites: Sheikh Lotf Allah mosque, Imam 
Mosque, Gate to Kaiseriyeh bazaar and Ali Qapou palace. Each 
of them has their own amazing history.

Now its 15:30, the sun is shining and I am looking for a shadow, 
however the sun is low enough and will not burn. I moved to 

Isfahan,
My Half of the 

World!

farzin hassanzadeh kaLashaMi
MMod student



keisariye bazaar, the bazaar is full roofed and its architect design 
makes the inside pretty cool. All around the square are bazaars 
full of magnificent Persian handicrafts and local candy shops. If 
you are a sweet dessert lover like myself I will recommend you 
to try ice cream and chilled faloodeh (sweet starch noodles 
in rose water), sit and enjoy the amazing scene in front of you. 
The Square features numerous tree-lined boulevards and flower 
gardens, miles of beautiful parks along the Zayande Rood River; 
Bridges, Palaces, Mosques and minarets. Visitors used to walk or 
get on to the carriage; it was really enjoyable for me to watch 

the horse drawn carriages. Walking slowly around the mosque 
allowed me to see the vistas as I walk out in the open, and the 
astonishing range in the tile coloring and pattern on the walls, 
vaults and side domes became apparent. The gigantic Imam 
Mosque on the Southern end, with very intricate tile work all over 
its various buildings and domes, inside and out is eye-catching 
and very delicate.

This trip helped me to know more about my country’s deep and 
interesting culture. In conclusion, no visit to Iran would make 
sense without a visit to Isfahan and the Naqshe Jahan Square.

Sonnet to Egypt
(on June 12, 2016 at 09:50 aM)

(writ ten at the cairo internationaL airport)

Could Moses, discovered in reeds
Or Alexander, the Nile navigating

Have ever surpassed Ramses II
Imagination invigorated o’er Cairo

Stops breath, raises hair
Pyramids, shamans, Luxor too

Can never repeat dialog
Between the Mediterranean and The Nile

The world’s culture cradle
Civilization crystallized

Cairo a history so vibrantly alive
Egypt to us, ancient history retells
Heart meeting mind art revives

Sun o’er Cairo, Egypt’s modernity survives

a Jarn GLen chateLier
direc tor, the office of internationaL affairs
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Technology Insights

BuSineSS in 2017
It has always been clear to most 
companies that being able to 
understand and accurately read the 
future of business is always crucial for 
them. To understand the future, many 
of us rely on studying from documents 
released by experts who discuss their 
views on trends of businesses, at a 
number of occasions. A few trends 
have recently been discussed as to 
what will happen in 2017. 

One of the most interesting discussions 
is the one by Ian Altman, “Top 10 
Business Trends That Will Drive Success In 
2017”. The main question after reading 
the trends is “What is the most essential 
component in organizations required to 
deal with these trends?”. It is interesting 
to find that approximately half of the 
discussions with regard to the trends 
in 2017 is being able to use expertise 
and information to better businesses. 
In addition, another interesting study 
is done by Daniel Newman, “The Top 
10 Trends Driving Marketing In 2017”, 
which focuses solely on marketing. For 
marketing, the challenge clearly relies 
on being able to analyze and utilize 
data about customers as efficient and 
effective as we can. 

From both documents about the trends 
of business in 2017, we can see that 
being able to efficiently and effectively 
utilize data occurring in business seems 
to be one of the most important issues 

for most organizations. In this case, 
organizations that can efficiently make 
use of their data at every level is referred 
to as “Data-Driven Organization”. 

Data-DRiVen oRganiZation: 
WHat iS it?
Why do organizations have to consider 
to change themselves into data-
driven organizations? With the current 
trends in business, especially nature 
of most customers, being data-driven 
organizations seems to lead to better 
outcome for businesses. According 
to the McKinsey Global Institute, data 
driven organizations are 23 times more 
likely to get new customers. In addition, 
the use of data also allows them to 
have 6 times more chances to retain 
those customers, and, finally, it can 
lead to 19 times as likely to be more 
profitable for the organizations”

The question now is “what is the data-
driven organization?”. According to 
Amir Orad, CEO of Sisense, a business 
intelligence software provider, “A data-
driven company is an organization 
where every person who can use data 
to make better decisions, has access to 
the data they need when they need it. 
being data-driven is not about seeing 
a few canned reports at the beginning 
of every day or week; it’s about giving 
the business decision makers the power 
to explore data independently, even if 
they’re working with big or disparate 
data sources.”

“From distributed energy
generation to 3D printing to crowdfunding to the

Internet of Things and data analytics, all of these tech-
nologies enable us to provide what customers want, 

where, how, and when they want it.
Businesses able to most cost-effectively

provide it will win.”

usiNg big dATA
iN busiNesses
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Data-driven organization refers to an 
organization that bases its decisions 
and strategies on data that actually 
occurred in their businesses. That also 
means that, not just for management 
level, data is generally made available 
to all employees for their day-to-
day operations. To achieve such 
environment, there are several tools 
and technologies that can be used, 
one of them that has been widely talked 
about and has even been named as 
one of the most potential technologies 
for many years to come is in an area 
called “Big Data”.

HoW it WoRKS?
What exactly the big data is? There 
are a number of definitions proposed 
by world-class IT-related companies. 
SAS, one of the main players in data 
analytics, describes big data: “Big 
data is a term that describes the large 
volume of data – both structured and 
unstructured – that inundates a business 
on a day-to-day basis. But it’s not the 
amount of data that’s important. Its 
what organizations do with the data 
that matters. Big data can be analyzed 
for insights that lead to better decisions 
and strategic business moves.”

On the other hand, one of the authors 
of a big data book, Lisa Arthur, 
describes big data: “Big data is a 
collection of data from traditional and 
digital sources inside and outside your 
company that represents a source for 
ongoing discovery and analysis.”

Regardless of the fact that it has been 
widely known that companies who are 
interested in using big data may arrive 

at  their own definition, in general, the 
concept of big data is about being 
able to make use of a very large, 
diverse, and highly dynamic set of data 
in organizations in businesses. 

Similar to the problem of having no 
agreed definition existing, there is no 
standard for data analytics until today. 
Every organization has to define their 
own most suitable process for their 
organization and environment. For the 
purpose of explanation, the following 
shows one of the examples of the data 
analytic process proposed by Scott 
Mongeau in 2014.

This particular process has 4 simple 
steps in it: Data gathering & processing, 
Model development, Model testing, 
and, finally, Implementation.

PoSSiBLe iSSueS foR BuSineSSeS
Similar to most of the concepts adopted 
by businesses, not all adaptions 
lead to good return for businesses. 
In fact, according to various surveys 
conducted by a number of well-known 
sources such as www.cio.com and 
Forbes, most of the big data projects 
failed. 

It is interesting to know that most of the 
failed projects have problems that can 
be classified as “non-technical” issues. 
For example, according to Bernard 
Marr, some projects do not start with 
clear business objectives, not making 

a good business case, poor 
communication, and not 
having the right skills for the 
job. In addition, the study by 
Sarah K. White the finding 
that “Businesses lack data 
strategies” is the main reason 
that make most of the 
projects fail.

Big Data is one of the most 
crucial concepts that 
should be considered by 
management in staying 
competitive in today’s highly 
dynamic environment, 
however, everything always 

comes with benefits and drawbacks. 
Big data technologies are usually not 
cheap. A careful study of the concept 
must be conducted prior to making 
any big investment. The study of 
whether the organization is ready for 
the concept and, if not, can we solve 
all possible issues if they arise? has to be 
carefully carried out before adopting it.
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