


A Tribute to Her Majesty the Queen
Who, but a mother her child does nurture

Raising life the world to celebrate 
Who but a mother, supreme sacrifice does make

Love and selfless giving to commemorate 
Who, but a mother, queen and sustainer can be

Protecting, feeding, fervently forming
With firm but gentle persuasion, character to press

True panacea, better the world creating
What but a mother’s touch, the aching heart can heal 

The smile of assurance, cares to cure
The kiss of affection, love consummate
The act of giving, unmatched and pure

Who, but a mother princes and heroes can raise
Whose will of purpose, whose words of care

Shape destinies of the willing, benefactors to the core
The blessings of benevolent motherhood, thus with all to share

Who, but Thailand’s Queen, mother to the nation
Jewel of this precious land, so caring, so true

Can live to be eighty and eighty-fold blessings bestow
On her children, all in similar vein blessed

This birthday, joys and love to share, tolerance and peace to endow!

Glen Chatelier
Graduate School of Business, Assumption University
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believe that you have made 
one of the smartest decisions 

of your career in choosing to study at 
the Graduate Studies at Assumption 
University.

We understand that quality education 
is the key to your success. At ABAC, we 
provide dedicated faculty members who 
are excellent in teaching and other 
related experiences to coach students 
with innovat ion,  competency and 
creativity.

As a student at ABAC, you are a part of 
our family with our friendly learning 
environment. Updated learning facilities 
support your study and guarantee your 
personal development for your career 
path. You are exposed to opportunities to 
work closely with the business world and 
student internship programs, cooperate 
with the well known overseas universities 
to provide excellent education to meet 
international standards.

We are very happy to help you discover 
our university, to  create the match 
between your interests and potential 
supervisors and we will make sure that 
your ‘Competency’ and your ‘Talent’ will 
be explored with your entry to Assumption 
University.

Be part of our ‘Educating Intelligences 
and Active Minds to Change the World’.

Kitti Phothikitti, Ph.D.
Dean, Graduate School of Business

Dean, Graduate Studies

We  u n d e r s t a n d  t h a t  q u a l i t y 

education is the key to success. 

At ABAC we provide the dedicated 

faculty members who are excellent 

in teaching

Ki t t i 
Photh ik i t t i

I

MESSAGE FROM THE DEAN OF ABAC GRADUATE STUDIES
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MESSAGE FROM THE DIRECTOR OF THE OFFICE OF GRADUATE STUDIES

elcome to our  f i r s t  GSB 
newsletter, which will be an-

other remarkable service provided 
by the Office of Graduate Studies 
to our GSB students.  This newsletter 
will be one of the communication 
channels to update our students 
about GSB activities, news, what’s 
going on, new services, etc.

This is shaping up to be another banner 
year for the ABAC Graduate Studies. We 
welcomed a record 1,277 graduate 
students and 154 doctoral candidates to 
campus this semester, especially the 485 
freshmen students. We also have a record 
number of 362 international graduate 
students amongst 2,249 international 
students in ABAC from 80 countries this 
semester. 

Within these couple years, we have start-
ed implementing and piloting so many 
services such as updating the new 
website’s system, iTouch and Learn 
System through which students can 

access class content live and stream 
contents wherever and whenever they 
want, data SIM and the latest one is free 
magazine on our e-book store on IOS 
devices.

Recently the new AU eBook Store (new 
version) was launched and is now 
available for everyone at the Apple App 
store. The students can search by typ-
ing the keyword “Assumption”. and then 
click the app “AU eBookstore”.  Students 
can buy some magazines at discounted 
student price; The Android version is un-
der development.  More magazines 
and newspaper wi l l  be added.  The 
new version of ABAC iPhone app. will be 
developed with more features and data 
integrating the graduate website.  
Students can access seamlessly updated 
information on IOS device the same way 
they access information on the graduate 
website.  Moreover, online petitions will be 
implemented very soon which will provide 
more convenience and save time to stu-
dent relating to petitions to the office.

We very much welcome any feedback 
on our services and new improvement 
from students’ ideas.  We aim to provide 
better and better academic services to 
our students uniquely and exclusively.   
We welcome on your comments towards 
our newsletter for improvement in  the next 
issue.  We intend to have new issues every 
semester.  Please feel free to contact the 
Office of Graduate Studies directly if you 
need additional information.

Soonthorn Pibulcharoensit, Ph.D.
Director, Office of Graduate Studies

This newsletter will be one of the 

communication channels to update

our students about GSB activities, 

news, what’s going on, new services,

etc.

Soonthorn 
P ibu lcharoens i t

W
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RECENT ACTIVITIES

Master Automotive Training Center (MAT) for training Entrepreneurs 
for Thailand Automotive Business (5th March 2012)

Rev. Bro. Dr. Bancha Saenghiran, President of Assumption University and Mr. Vivat Thamchaunviriya, 
Chairman of Millennium Auto Co., Ltd. signed an MOU to launch executive training programs special-
ized in automotive business for Thailand’s automotive entrepreneurs. The program is under provision by 
Dr. Kitti Phothikitti, Dean of Graduate School of Business and GSB faculty members in cooperation with 
Master Automotive Training Center: MAT leading by Dr. Sanhavut Thamchaunviriya, Managing Director 
to train entrepreneurs and create new entrepreneurs in automotive business. 

The 1st AI Summit in Thailand 
2012 (27th - 29th February 2012)

From February 27 – 29, Assumption University 
of Thailand (ABAC) in cooperation with ABAC 
Organization Development Institute organized 
the 1st AI Summit in Thailand 2012 at ABAC’s Su-
varnabhumi Campus.

On February 27, 2012 the “AI Executive Work-
shop” was instructed by the Appreciative In-
quiry (AI) Founder Prof Dr David L Cooperrider. 
Dr Cooperrider is the Fairmount Minerals Profes-
sor at the Weatherhead School of Manage-
ment, Case Western Reserve University, Ohio, 
USA. 

From 28 – 29, the international conference and 
workshops under the theme “Leveraging Posi-
tive Thinking Change for Organization Develop-
ment and Transformation in Thailand”, as well 
as AI-related workshops were held, which were 
open to the general public. The event was 
wrapped up with the “Open Space Concurrent 
Poster Presentation” based on Whole Brain In-
telligence and Appreciative Couching action 
learning experiences, which were facilitated by 
Organization Development Institute (ODI) of As-
sumption University, with highly qualified faculty 
members who concurrently deliver their practi-
cal knowledge to students and offer consulting 
services on OD to organizations nationwide. 

Trimester 1/2012 Freshmen
Seminar at Hua Hin
(9th - 10th June 2012)

Around 220 students joined the Freshmen Semi-
nar in trimester 1/2012 which was held from 9th 
– 10th June 2012 at the Hilton Hotel at Hua Hin. 
During the seminar freshmen students got to 
know each other and learnt more about the 
University. Especially the around 50 foreign stu-
dents received a deeper insight in Thai culture 
during these two days.  

AU Awards for Excellence 2011
(24th December 2011)

Congratulations to our GSB faculty members 
who received the AU Awards for Excellence in 
the year 2011 from the President of Assumption 
University. The Awards were presented on 24 
Dec. 2011 at the Chapel of St. Louis Marie De 
Montfort, Assumption University, Suvarnabhumi 
Campus to Dr. Ioan Voicu, Dr. Perla Rizalina 
Maturan Tayko, Dr. Sirion Chaipoopiratana, Dr. 
John Arthur Barns, Dr. Thongdee Kijboonchoo
“Those who have sacrificed their lives and time 
by their creative loyalty and positive contribu-
tions to the institution must be recognized, pro-
moted and rewarded.” So wrote Rev. Prathip 
Martin Komolmas in the Faculty and Staff Devel-
opment Policies, July 22, 1993.

ODI Workshops (May - July 2012)

Recently the ABAC Organization Development 
Institute organized workshops and programs for 
Singha Corporation Co., Ltd., Bank of Ayudhya 
PLC., PTT Gas Separation Plant, Rayong and As-
sumption College Nakhonratchasima.
The course designed for each organization 
emphasized on a different focus related to or-
ganization development, such as the 5Ls and 
5Ds, soft skills (e.g. Leadership), innovation de-
velopment process or the Whole Brain Literacy 
concept. 

The events where lead by the ODI Core Team 
members Dr. Udom Hongchatikul, Dr. Perla Riza-
lina M. Tayko, Dr. Udomsak Soponkij, Dr. Kitikorn 
Dowpiset, Dr. Pinyo Rattanaphan and Dr. Sawat 
Kengchon and Dr. Sirichai Sirichai Preudhikul-
pradab
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MBA Speaker of 
the Month
(28th June 2012)

Mr.Arun Theng, General 
Manager, Royal Para-
gon Enterprises Co., Ltd 
was the featured pre-
senter at the Speaker of 
the Month on June 28, 

2012.  Addressing the topic of Mice & AEC in 
2015, the resource speaker highlighted Royal 
Paragon Enterprises Co., Ltd as the “Shopping 
Paradise” of Asia. A stunning 12,000 square me-
ter venue, enhanced with the most advanced 
technology facility, it offers a multi-purpose 
space that attracts and pleasurably serves the 
needs of organizers for all arrays of events. In 
addition to this sophisticated design, profession-
al service is provided as a top priority to ensure 
the success of national and international con-
ferences, exhibitions, entertainment and spe-
cial events.  Through such illustration Mr. Theng 
also drove home the prospects of the retail and 
MICE businesses in Thailand.

MBA Speaker of
the Month
(6th June 2012) 

On June 6, 2012 the 
Speaker of the Month 
event featured Prof. 
Scott Lind, Associate 
Professor of Intercultural 
Communication, Kan-

sai Gaidai University Japan, who led a lecture-
workshop on “The Dynamics of cross Cultural 
Communication.” The participants applied the 
David Cooperider praxis of Appreciative Inquiry 
to understand how to communicate and adjust 
to cross cultural challenges while also reflecting 
on how the earth’s resources are dwindling and 
preservation through cooperation across cul-
tures is very important. 

MBA Speaker of 
the Month 
(24th May 2012)

Speaker of the Month, 
Ann E. Feyerherm, 
Ph.D., speaking on the 
topic, Leading Affirma-
tive Change in Com-
plex Environments, on 

May 24, 2012 shared through her very compact 
presentation that the GSB’s partner at Pepper-
dine University, The Graziadio School,  rejects 
the impersonal, drive-through approach that 
too often passes for business education. No stu-
dent slips through the Graziadio School unchal-
lenged or unnoticed. The school prides itself 
on giving students personal attention through 
small classes, world-class faculty, and a tight-
knit community of learners and leaders.

GSB Signing MOU for Providing Leadership and Management for the 21st
Century and ASEAN-Ready for School Administrators/Teachers Programs for
Assumption Nakhonratchasima (25th June 2012)

Rev. Bro. Dr. Bancha Saenghiran, President of Assumption University and Rev. Bro. Veerayuth Boonbh-
ram, Rector of Assumption Nakhonratchasima were signing the  MOU for providing Human Resource 
Development Programs for School teachers and administrators on 25th June 2012. The programs will be 
running by the GSB faculty under the supervision of the Dean of Graduate School of Business, Dr. Kitti 
Phothikitti to prepare school teachers and administrators to be ready for AEC 2015.

Grand Opening Ceremony of
the ABAC Admissions and Study
Abroad Center at Assumption
College Sriracha, Chonburi 
(18th June 2012)

With a view towards entrenching its education 
services in Thailand, even as it aspired towards 
Global Status, Assumption University of Thai-
land launched an ABAC Admissions and Study 
Abroad Center at Assumption College Sriracha, 
Chonburi province, one of its affiliated institu-
tions under the Foundation of the Montfortian 
Brothers of St. Gabriel in Thailand, on June 18, 
2012.

The ABAC Admissions and Study Abroad Cent-
er aims to cater to the needs of students in the 
Eastern Region of Thailand as they seek to study 
at Bachelor, Master or Ph.D. levels at Assump-
tion University of Thailand. 
Another ABAC Admissions and Study Abroad 
Center was already opened in 2011 at Assump-
tion Nakhonratchasima.

The Opening Ceremony of STA 
Travel Office & IELTS Test Center 
(21st August 2012)

The official Ribbon-Cutting Ceremony of the 
STA Travel and IELTS Center was held at the 
ABAC Study Abroad Center, SG 104, Suvarnab-
humi Campus. 

Speeches were given by Rev. Bro. Bancha 
Saenghiran, f.s.g. Ph.D. , President of Assump-
tion University, Khun Udom Ditsamroeng, Man-
aging Director of STA Travel and Khun Supanee 
Boonpakorn, the Head of Business Develop-
ment of British Council, Thailand.
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SPOTLIGHT

“The workshop was an unprecedented op-
portunity for participants to learn about the 
transformative power of AI from the master of 
AI. The AI theory is based on a belief that if 
you want to see positive change, you have to 
begin with positive questions and AI has been 
proven successful in creating positive chang-
es in many organizations.”

Dr Udomsak Soponkij, Project Manager of the ABAC
Organization Development Institute (ODI)

THE WBL / AI TANDEM

Assumption University of Thailand 
(ABAC) and ABAC Organization Devel-
opment Institute organized The 1st AI 
Summit in Thailand 2012 from February 
27-29 at ABAC’s Suvarnabhumi Cam-
pus. The conference started on Feb-
ruary 27, 2012 with the “Ai executive 
Workshop”, which was instructed by 
the Appreciative Inquiry (AI) Founder 
Prof. Dr. David L Cooperrider
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Written by 
Dr. Perla Rizalina M. Tayko, 

MMOD/PhDOD Program and Organization 
Development Institute (ODI) Director, 
Graduate School of Business, Assumption 
University

Why Appreciative 
Inquiry (AI) and 
Whole Brain Literacy 
(WBL)?
People view the world in two different 
ways:  “what is” and “what will be poten-
tial possibilities”. 

Right from the start, when one uses ap-
preciative inquiry (AI) as a positive stance 
to life, one begins to see the potential 
and its possibilities rather than the limita-
tions and therefore will turn the tide of en-
ergy to creative pursuits and generative 
options.  The dynamic balance of ener-
gies and when engaged purposively in 
“appreciative inquiry” the possibilities can 
become the realization of one’s vision 
and aspirations.

When a child in basic education is taught 
the three R’s (reading, writing and arith-
metic) he is equipped with “basic litera-
cy” to survive and function at best in the 
first wave of development (Toffler’s Wave 
1 - Agriculture). When he proceeds to 
learn trade/technical/professional skills 
to earn a living, he develops “brawn lit-
eracy” to function best in the second 
wave of development (Toffler’s Wave 2- 
Industry).  With Toffler’s Third Wave of de-
velopment called Information Age, the 
challenge to all learners and leaders is no 
longer on “more of the same” set of skills, 
but one that requires a different level of 
competency and different way of think-
ing.  Tayko & Letz (1994) argued that this 
skills must be “brain literacy” and later 
evolved and developed as “whole brain 
literacy” (Tayko & Intia, 2004; Tayko and 
Talmo, 2010) if one were to thrive and sus-
tain in the 21st century.

What is whole brain literacy (WBL)? The 
forerunner of WBL is the four-brain model 
of Dudley Lynch (1984, 1988, 1993, and 
2004). What Tayko and her colleagues 
did was to extrapolate and utilize Lynch’s 
whole brain functioning in teaching-
learning situations as well as in organiza-
tional change initiatives.  Tayko defines 
WBL as “the conscious way to ‘read how 
to read’ one’s own thinking process i.e.  to 
‘think through’ the 5 (five) different lenses 
of the minds, 1] to decode information 
(I Control), 2] to discern nuances (I Pre-
serve), 3) to discover options (I Explore), 
4) to determine priority actions (I Pursue), 
and 5) to decide (I Live on Purpose) what 
is REAL,  RIGHT  when one is READY to take 
action.” (Tayko & Talmo, 2010). 

Pedagogically, it is a holistic way to “think-
learn-create-care-connect” in processes 
of functioning, utilizing, “wending and 
iterating thinking through processes” on 
any/many issues and concerns, always 
viewing them in WHOLES. WBL is an ex-
trapolation and application of the Brain 
Technologies BrainMap assessment mod-
el on how people think identified and as-
sociated with the four-brain quadrants 
namely, I CONTROL, I EXPLORE, I PURSUE 
AND I PRESERVE. As part of the WBL frame-
work, the core center called “I Live on 
Purpose” is used as the underlying, unify-
ing and integrating theme of the informa-
tion generated from the four quadrants. 

At the Graduate School of Business (GSB), 
the WBL framework is the underpinning 
framework of the philosophy and princi-
ples of graduate education from “an in-
side out” approach to the development 
of Leadership and management com-
petencies for change. This is to support in 
praxis the vision of Bro. Martin for the GSB 
in “Educating intelligences and active 
minds to change the world.” 

In practice, the programs and projects 
designed, promoted, conducted and 
facilitated by the GSB Organization De-
velopment Institute (ODI) Team of OD 
Consultants a number of client groups 
made use of these processes in our en-
gagement. 

Positive OD Approach Model of GSB ODI.

An integrative model of consultancy and 
training program that blends the Appre-
ciative Inquiry, Whole Brain Literacy and 
SOAR-Approach to Planning and En-
gagement IS shown in the figure below.

With AI as our process of view of the world 
it uses WBL as tool to connect the informa-
tion generating processes with the core 
purpose at the center of all generating 
activities.
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FEATURE

Facts and 
F igures o f 
Social 
Media Sites 
in 2012



CONNECT OGS Newsletter September 2012 |011

Facebook continues to inno-
vate and evolve and in the last 
12 months users have seen the 
new timeline being introduced 

to personal profiles and brand pages as 
well as the purchase of Instagram, the 
mobile photo app platform, which has 
never made any money and has only 13 
employees for a generous price of $1 bil-
lion. 
This underlines two key elements that 
emerging as pivotal to the continuing 
evolution of the social web. 
1. Mobile
2. Visual

These two factors will continue to wield 
sizable impact and disruption to social 
networks and business marketing. 

So what other numbers are important to 
take notice when it comes to Facebook?
Some more Facebook Facts and Figures

•  Monthly active users now total nearly 
    850 million
•  250 million photos are uploaded 
    everyday
•  20% of all page views on the web are 
    on Facebook
•  425 million mobile users
•  100 billion connections
•  The top three continents using 
    Facbook are Europe (223,376,640 
    users), North America (174,586,680 
    users) and Asia (183,963,780 users)
•  Zynga’s games revenue is currently 
    12% of Facebook’s total income
•  The three most popular games on 
    facebook are “Gardens of Time”, 
    “The Sims Social” and “Cityville”
•  2.7 billion “likes” per day
•  Every second person living in North 
    America uses Facebook
•  57% of users are female

The world is changing in many ways. We are now living in the Information Age and 
are interacting  in an information society. With new information technology arising 
over the last decade, the world has  grown together more than ever before and 
the limitation of time and space has become less powerful. Nowadays we are able to 
receive and share information with eachother at any time and any place. 

The following facts and figures about the most popular social networking and file-shar-
ing services will illustrate how the internet has formed and influenced the information 
society. 
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Twitter is still the enigma of the so-
cial networking fraternity with its 
usefulness questioned by a lot of 
people. Its simplicity is still its main 

attraction along with its immediacy in 
breaking news about the latest “events”.
Research shows that the main reason 
people retweet is due to interesting con-
tent.

As it approaches  its sixth birthday its rev-
enue is slowly climbing with projections 
that in 2012 its income will hit $260 million.
Some facts and figures to note about 
Twitter are:
•  There are over 465 million accounts
•  175 million tweets a day
•  1 million accounts are added to 
    Twitter every day
•  Top 3 countries on Twitter are USA 
    at 107 million, Brazil 33 million and 
    Japan at nearly 30 million
•  Busiest event in Twitter’s history is now 
    “Castle in the Sky” TV screening 25,088
    tweets per second (previous record 
    was the last minutes of the 2012 Super
    bowl with 10,245 tweets per second)

LinkedIn started in 2003 as a pro-
fessional business social network 
and as of February 2012, has 
over 150 million members ac-

cording to the official press release from 
LinkedIn. 

More facts and figures:
•  2 new members join every second
•  USA leads membership at more than
    57 million, Europe has more than 34
    million members
•  60% of its members live outside the USA
•  In 2011 there were 4.2 billion 
    professionally oriented searches on the
    LinkedIn platform
•  LinkedIn now has over 2,116 

    employees (at the beginning of 2010 it
    had only 500)
•  The fastest growing demographics are 
    students and recent college graduates
•  Revenues for 2011 reached $522 
    million
•  LinkedIn is the 36th most visited website 
in the world
 

YouTube Communication and 
engagement is much more than 
talking or writing and the popu-
larity of YouTube is evidence of 

that. The availability of cost effective high 
speed internet access is making it easy 
for people to express themselves via vid-
eos. Brand have seized on its power to be 
a viral media that augments traditional 
advertising media such as TV. YouTube’s 
advantage is it is always available and 
searchable (it is the world’s second larg-
est search engine after Google). 

This capability has been displayed by the 
success of the Old Spice marketing cam-
paign amongst many others. 

Some facts and figures:
•  3rd most visited website according 
    to Alexa
•  2 billion views per day
•  It handles 10% of the internet’s traffic
•  Average YouTube user spends 900 
    seconds per day
•  44% of YouTube’s users are aged 
    between 12 and 34
•  Over 829,000 videos are uploaded 
    every day
•  Average video duration is 2 Minutes 
    46 seconds

Instagram on the surface ap-
pears very simple. It is an app for 
your mobile phone that allows 
you to take a photo, apply a 

filter to make it look awesome and then 
you can share it on Twitter, Facbook or to 
your email straight from the phone. 

The headline about this social network 
was its acquisition for $1 billion by Face-
book. This was despite the fact that it 
hadn’t made a dollar of profit. Despite 
this sizable investment, it could be a very 
strategic and savvy move by Facebook 
that confirms its crown as the top photo 
site in the world. It also reminds of Goog-
le’s purchase of YouTube for $1.65 billion in 
2006 which proved to be a great decision 
in hindsight.



CONNECT OGS Newsletter September 2012 |013

Instagram Facts and Figures
•  Founded in March 2010 with the initial 
    name of “Burbn”  Kevin Systrom and 
    Mike Kreiger with the $500,000 in seed 
    funding. It was launched in the Apple 
    “app” store in November of 2010. In 
    February 2011 they raised an  
 additional $7 million including an 
 investor called Jack Dorsey of 
 Twitter fame

•  Instagram reached the milestone of 1 
    million users in December 2010 (only 
    9 months after being founded and 
    only 1 month after going live in the 
    Apple “app” store)
•  In Auguste 2011 Instagram users had 
    upliaded 150 million photos
•  10 million users were using the app by 
    September 2011
•  Version 2.0 released including high 
    resolution photo capability
•  The release of the Android app version 
    saw 1 million download in 1st day
•  April 2012, Instagram reaches the new 
    milestone of 30 million users

Pinterest It appears that simple 
ideas are sometimes the best. 
Twitter is a minimalist 140 char-
acter social network, Instagram 

is a simple social sharing photo app and 
Pinterest is about pinning images and vid-
eos that you like to an online pin board. 
Maybe it is evidence of a cry for simplicity 

and efficiency in a time poor society. 
Pinterest was established in December 
2009 and launched as a closed beta in 
March 2010. It is barely 2 years old. 

It wasn’t until the beginning of 2011 that 
it reached 10,000 users. Its breakthrough 
moment appears to be the inclusion in 
Time magazine’s “50 Best Websites of 
2011”. 
Some more Pinterest Facts and Figures
•  December of 2011 Pinterest became 
    one of the top 10 largest social 
    networks with 11 million visits per week
•  In January it was driving more 
    referral traffic to retailers than LinkedIn, 
    YouTube and Google+
•  Over 10.4 million registered users
•  Nearly 12 million monthly unique visitors
•  Most of the sites users are female
•  97% of the site’s Facebook “likes” 
    are by females
•  It is the fastest site in history to break
    through the 10 million unique visitor 
    mark

 
Google+ It is expected that 
Google’s new social network 
Google+ will hit 500 million us-
ers by the end of 2012. It needs 

to be kept in mind that Google+ is more 
about being “core” to Google’s social 
web strategy as it aims to embed social 

signals into its whole web and search 
strategy as it aims to continue to be rel-
evant in an inreasingly social and mo-
bile web. 

Google makes it mandatory to join 
Google+ when you register for a Gmail 
account which really amounts to it be-
ing forced membership. This non organ-
ic strategy means that its engagement 
levels are extremely low at 3 minutes 
per month compared to Facebook at 
405 minutes, in fact they are less than 
MySpace.

It must be also kept in mind that Goog-
le+ is the glue that connects Google’s 
other social and web  properties such 
as YouTube , Android and of course 
search.

Some Google+ facts and figures:
•  It was launched on June 28, 2011
•  Google+ reached 10 million users 
    by July 14. 2011
•  67% of Google+ users are male
•  Google “+1” button is served more 
    than 5 billion times daily
•  It is gaining 625,000users per day
•  In less than one day the Google+ 
    iPhone app became the most 
    popular free application in the 
    Apple App store.
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Growing 

Academical ly  and 

Professionally

Dr. Tananchanoke Douglomchunt
Group HROD Director, Master Group Corporation (Asia) Ltd.
M.M. OD and Ph.D OD (Organizational Development), Assumption University

SPECIAL INTERVIEW
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I choose this field because of my round-
head style. During my bachelor’s time, I 
was an activist in Rotaract club. It was this 
club where I have learnt another angel 
of life, apart from academic aspect, and 
gained leadership and communication 
skills. 

I have to admit that both academic and 
extracurricular experiences at ABAC put a 
spotlight on me when I had an internship. I 
did not have to apply for a job, since the 
management approached me to be a 
full time employee, right away after the 
project ended. ABAC students are really 
unique, especially when in the field. The 
beginning of my career life is established 
in Marketing and Advertising area with a 
small agency but handling key large ac-
counts like Unilever, Nestle, and Colgate.   

My second degree is MMOD, Master of 
Management in Organization Manage-
ment and Development. This program 
provided the right answer to me. I have 
searched for a particular course offering 
the grab on the whole system of an or-
ganization. It is a focus of me, as a man-
ager in the middle level who has to drive 
an organization, while being the glue 
between top management and opera-
tion team. MMOD introduced me into the 
new world of OD, which emphasized on a 
matter of people, planned changes, and 
a holistic approach. Knowledge gained 
from MMOD powered me to manage 
an organization restructuring at my work-
place competently. At that time, I was Cli-
ent Service Manager, and Asst Marketing 
Support Division Manager at Asia Books.  

Before pursuing my next degree, it took 
me nine years which was the time I ad-
vanced my career with various famous 
organizations such as Merck, Siemens, No-
kia Siemens Network, and IBM. The career 
intensity shifted from Marketing to Culture 
Change, and Organization Performance 
Enhancement.

My latest degree at AU is in PhDOD, 
Doctor of Philosophy in Organization 
Development. Even though I tried to study 
at other universities to gain social network 
with a different group, I decided to come 
back to AU where I really felt at home. 
Like no other, AU grants the very practical 
knowledge, with flexible course schedule, 
proficient professors, and well-equipped 
facilities. If somebody aims to study any 
programs in business, AU is always one of 
the best choices. 

Study PhD is not difficult as many people 
imagine. The critical point is that you must 
know yourself very well, have a concrete 
purpose, and has a clear focus area to be 
researched before making an attempt to 
start your PhD. In my opinion, a decision 
to further education in PhD level is not 
limited to a career aspect, but it involves 
your personal life. It will consume part of 
your life, and you must decide to sacrifice 
something. Keeping the balance is the 
most challenging task; especially I was 
working as a Lead HR Partner at IBM Solu-
tions Delivery, where every effort counted 
for success. 

However, PhD is the “once-in-the-life-
time” experience. I have gained various 
professional knowledge and skills from 
discussions within classes, which fortifies 
deep understanding on organization 
management and development. This pro-
gram actually engaged the students with 
double and even triple loops of learning.

My experiences with PhDOD are superb, 
and I have unleashed my full potential 
during the study. As a result, I have got 
4.00 GPA after almost 4 years of dedica-
tion.

Not long after my graduation, I have 
been offered a challenging opportu-
nity which expands my career territory to 
cover full range of HR and OD.  Currently 
I am with Master Group Asia Corporation 
(MGC), the leading automobile retailer 
and service agent, holding the position of 
Group HROD Director.

am actua l l y  a big 
ABAC fan. My university 

life started and furthered 
here. Since the time that 
the university is called As-
sumption Business Admin-
istration College (ABAC) in 
1991 until this present day, 
it becomes Assumption 
University.  My foundational 
first degree with AU is the 
most well-known one at 
that time, Business Adminis-
tration in Marketing Major. 

I

However,  PhD 
is  the “once- in-

the- l i fe- t ime” 
exper ience.  I  have 

ga ined var ious 
pro fess iona l  knowledge 

and sk i l l s  f rom 
d iscuss ions w i th in 

c lasses

SPECIAL INTERVIEW

Dr. Tananchanoke Douglomchunt

continue...
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Mov ing Forward w i th 
Master Group Corporat ion 
(Asia)
Let’s take this opportunity sharing a suc-
cess story of my current organization 
where I am proud to move forward with. 
The growing business of Master Group 
Corporation (Asia) is under the leadership 
of Dr. Sunhavut Thamchuanviriya, Group 
Managing Director, who is one of our AU 
alumni.  He has been running this business 
since 12 years ago, leading MGC organi-
zation to become a significant player in 
the automotive retail and service seg-
ment. Undoubtedly, MGC achieved rev-
enue above 8,500 million in 2011 with the 
great variety in the business portfolio and 
synergized structure.

As an officially appointed authorized au-
tomotive dealer from world leading man-
ufacturers, such as BMW under Millennium 
Auto, with its solid network of Showrooms 
and Service centers in Bangkok, as well 
as the sole authorized Mini dealer in Thai-
land, this confirms MGC’s readiness to 
serve and assist premium customers with 
all their needs.

Recently, MGC has been appointed as 
the only authorized Rolls-Royce distributor 
in Thailand, under the name of Millionaire 
Auto Company Limited. The first full func-
tion showroom and service facility situates 
on Rama 3 road. This is another important 
milestone, strengthening the leadership 
position in the premium retail and service 
automotive segment.

Apart from those mentioned establish-
ments, MGC also enlarges its business 
span to cover full range of automotive 
related businesses. The company has 
been appointed as the sole distributor of 
AC Schnitzer and TechArt in Thailand to 
sell premium class accessories. It as well 
runs a car rental business, with Master Car 
Rental (MCR) handling both long-term 
and short-term customers, and possess-
es a master licensee of SIXT (the global 
car rental franchise from Germany) in 7 
South East Asia countries, including Thai-
land. Another venture of MGC is Master 
Motor Services (MMS), operating a com-
plete car maintenance service center 

under the MMS-Bosch Car Service brand 
specially serves vehicles out of warranty. 
And, Maxi Insurance Broker, the leading 
insurance consultant, provides profession-
al insurance services covering variety of 
products like Property Insurance, Liability 
Insurance, Motor Insurance, Accidental 
or Health Protection.

With the vision of MGC group to be one 
of the sustainable automotive industry 
retailers in South East Asia, the company 
has the strategic focus on people devel-
opment and business process alignment.  
MGC newly establishes Master Automo-
tive Training (MAT), the state-of-the-art 
training center, penetrating in automo-
tive retailing education. The mini-MBA 
program has been developed jointly with 
Assumption University in order to enhance 
human resources’ capability, not just for 
MGC, but for the industry. The program 
will be opened to the public in Q3 of 2012. 
The youngest company in the group is i24, 
serving as Information Technology Center 
to automate business processes of the 
whole group.

Clearly, all diverse and converged busi-
ness strategies have been implemented 
to set the foundation of MGC group, 
strengthen competitive competence, 
and get ready for the ASEAN Economic 
Community that will come in full force in 
2015.

SPECIAL INTERVIEW (cont’d)
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ASSUMPTION  UNIVERSITY GRADUATE SCHOOL OF BUSINESS MBA PROGRAM 
(Full-time/Part-time) 2/2012

ACADEMIC CALENDAR

Sat, 8 September 2012   Last day for final examination grades submission for 1/2012 

3-17 September 2012   Registration period for Written Comprehensive Examinations 

Sat, 1 September 2012   Induction Day for student admission ID 552-xxxx 

Mon, 3 September 2012   Instructions begins for trimester 2/2012 

Sun, 9 September 2012   Late Final Examination for trimester 1/2012 

3-20 September 2012   Sign up for Freshmen Seminar (552-xxxx students) at OGS 

Sat, 18 August 2012   MBA Written Entrance Examination (English) 

Mon, 17 September 2012   Final examination grades release for 1/2012 

Sat, 25 August 2012   MBA Oral Entrance Examination (Interview) 

Thu, 27 September 2012   Eligible students to take Written Comprehensive Examination announced 

Sun, 16 September 2012   Last day to late register, adding/changing with fine and withdrawing 

     courses without “W” on the transcript & to refund 50% of tuition fee 

     (Apply for all MBA Programs) 

Wed, 29 August 2012   Entrance Examination Result (English & Interview) 

31 August- 7 Sept 2012   Registration for New students (student admission ID 553-xxxx) 

30 September - 28 October 2012  Written Comprehensive Period 

13-14 October 2012   Freshmen Seminar (for 552xxxx students) 

20-27 October 2012   Mid-term Examination period 

  

Sun, 4 November 2012   Last day to petition for late mid-term examination 

Sun, 11 November 2012   Late mid-term examination day 

13-14 November 2012   MBA Online Pre-registration period for trimester 3/2012 

Wed, 14 November 2012   Written Comprehensive Examination results announced 

15-19 November 2012   Period for Q & A on Written Comprehensive Examination papers 

     (only for students who failed) 

15-19 November 2012   Registration period for Oral Comprehensive Examination 

Thu, 22 November 2012   Eligible students to take Oral Comprehensive Examination announced 

  

2-11 December 2012   Submission of final examination papers for  2/2012 

Thu, 6 December 2012   Last day to withdraw “W” 

24 November - 12 December 2012 Oral Comprehensive Examination Period  

20-29 December 2012   Registration e-payment for 3/2012 trimester 

     (manual payment period for 553-xxxx MBA part-time/full-time students) 

17-24 December 2012   Final examination period 

Mon, 7 January 2013   Last day to petition for late Final examination 

Sat,  5 January 2013   Induction Day for student admission ID 553-xxxx 

Mon, 14 January 2013   Instructions begins for trimester 3/2012 

Sun, 13 January 2013   Late Final Examination for trimester 2/2012

This GSB Academic Calendar is subject to change. For more detailed information please visit www.grad.au.edu
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STUDENT INTERVIEW

Pi tchanan
Peanpoempha

Ms. Pitchanan  Peanpoempha 

Age : 25 

MBA Professional Evening Program, Batch 14            

I already received my Bach-
elor’s Degree from ABAC and 
therefore the main reason 
why I also picked ABAC for 
my graduate studies is that I 
believe that ABAC provides 
many supportive study envi-
ronments, professional lectur-
ers as well as a warm culture.

I chose the MBA Professional Evening Pro-
gram because the class schedule is in the 
evening from 6.00 pm until 10.00 pm. Ac-
cording to the schedule, it is comfortable 
for me to attend the class after my work-
ing time. Thus, I could spend the noon 
time and also the weekend for my leisure. 
The professional lecturers who have a 
great experience pass all their knowledge 
to the students by sharing both theory 
and on-the-job knowledge and always 
use the student centered approach by 
ensuring the understanding of the stu-
dents. As a result, the modules provide 
the important contents as well as the 
strategic thinking. Nonetheless, the lectur-
ers are very open for any questions and 
discussions in the class. Thus, the students 
could apply their experiences to working 
careers and be more professional. In or-
der to gain additional experience, I would 
like to suggest that ABAC should provide 
more Entrepreneur training, SME study 
and Real Estate courses.

Before I studied in the Master Degree Pro-
gram, I worked at a real estate company. 
I think that is an interesting field because 
the industry has a high growth rate since 
there are many expansions of condomin-
ium and buildings around Bangkok. Thus, 
this industry is very attractive and chal-
lenging. I plan to continue working in the 
real estate field. 
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STUDENT INTERVIEW

One major difference can be found in 
the way of using transportation modes, as 
in Germany most people use the public 
transportation. Therefore, there is less traf-
fic yam. 

In addition, compared to most German 
cities, Bangkok is a very lively city and 
seems never to sleep. In addition, Bang-
kok has many more small shops and street 
vendors, which foreigners really enjoy. 

The aspects I like the most about Bangkok 
is that it serves everyone’s interest, since 
it has many different faces. I like to go to 
the city center for shopping etc., but I also 
enjoy living in Ramkhamhaeng, because 
it doesn’t feel like I am in a big interna-
tional city but rather in a Thai town. 

Bangkok is always lively and there is so 
much to discover, the city is really diverse 
(from poorer areas to modern tourist plac-
es) and never sleeps. In addition, other 
things that need to be mentioned are 
the food (especially on the streets and 
markets), the nature (esp. the islands), 
weather (burning hot to flooding rain falls) 
and that it is easy to travel around using 
simple transport (busses, trains, soongth-
eews, etc.)
Even though there are so many posi-
tive aspects about Bangkok, there are 
also some negative characteristics to be 
mentioned, such as the very heavy traf-

fic yam, the fast flooding after rain show-
ers, and the bad conditions of streets and 
walk ways.  

As foreigner I have faced three major 
difficulties which are firstly the language 
because it is not always easy to commu-
nicate with Thai people, since I cannot 
speak Thai well. This is sometime a prob-
lem when dealing with e.g. taxi drivers, 
vendors etc.

Secondly scamming is a serious issue be-
cause sometimes, people try to scam for-
eigners. 

Lastly, the ability to discuss/ criticize is 
another difficulty because from Germa-
ny and my culture, I am used to discuss 
things in class and also give / receive crit-
ics, in order to help and improve one’s 
work. I was kind of shocked to learn that 
in Thailand, most of the times students will 
not express their opinion and never ques-
tion what the teacher has said.

The major reason for me to choose Thai-
land as country for my Master degree 
was that I have been to Thailand before 
four times for vacation and really liked it, 
therefore I wanted to learn more about 
the country and its culture by living here. 
Also I am interested in Southeast-Asia 
in general and have researched many 
universities in Malaysia, Singapore, In-
donesia and Thailand and I found that 
ABAC suited my needs and wants the 

most because ABAC gave me the op-
portunity to choose courses from different 
majors (Marketing, Tourism) and tracks 
to follow my interests, which was really 
nice because I was able to get to know 
many different people. Since I had only 
Thai teachers, I got a good insight in their 
methods of teaching and also their opin-
ions on things.

The time at ABAC was very interesting 
because every class I had was quite dif-
ferent, so some had many out-of-class 
activities and barely theory, while others 
were just theoretically. I prefer a mix out 
of both, to learn how to apply the theory 
in the ‘real world’.

Besides that, I really like the cafeteria, be-
cause they have good coffee. 
Also the freshmen trip was nice because 
I received a good insight into Thai culture 
and met many other students. 

Meeting Thai students was not always 
easy because some seem to be afraid 
to speak English; some don’t seem to be 
interested in talking to foreign students 
or did not have time because they were 
working fulltime. However, in general I met 
interesting people from all over the world 
with many different backgrounds and ex-
perience levels.

Jana 
Czuckowi tz

During my stay here I could 
see several differences 
between Bangkok and my 
home town. 

Ms. Jana Czuckowitz

Age : 26

Master of Arts in Management and 

Marketing (Lueneburg, Germany) 

and MBA free mover student at 

ABAC during the Trimester 1/2012
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SPEAKER OF THE MONTH

Understand ing ASEAN

Name:   Mr. Pitak Udomvichaivat

Position:   Director, Bureau of Trade Preference, Department of Foreign Trade
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A response to the MBA 
Speaker of the Month pres-
entation by Mr. Pitak Udom-
vichaivat

Addressing the students at the MBA 
Speaker of the Month Forum on July 11, 
2012, Mr. Pitak Udomwichaiwat, Direc-
tor, Bureau of Trade Preference, Depart-
ment of Foreign Trade, Ministry of Com-
merce, elucidated trade concepts in his 
discourse on Understanding ASEAN.  In 
his presentation, Mr. Pitak Udomwichai-
wat established the fact that the Depart-
ment of Foreign Trade is derived from the 
philosophy of economic openness to the 
world and positive interaction with trade 
partners. It is based on the principles of 
parity and mutual interests. Thanks to 
this philosophy, the Department of For-
eign Trade has mounted to a position of 
regional leader and an eminent pioneer 
in the proven economic powerhouse, 
which has earned a universal recognition. 
Moreover, the Department of Foreign 
Trade has set an outstanding example-to-
follow of economic and trade policy that 
has overcome the restrictions of its natural 
and material resources.

Thailand’s understanding of ASEAN and 
the soon-to-be ASEAN Economic Com-
munity (AEC) has to be examined in light 
of the optimism expressed by His Excel-
lency Dr. Surin Pitsuwan, the incumbent 
Secretary –General of ASEAN who avers 
that sharing among the ASEAN members 
will lead to “belief and action” of unity.  
(ASEAN Business Forum 2012, Advancing 
together towards 2015,Bangkok,  Febru-
ary 28-29.2012).  The Secretary General’s 
remarks were earlier foreshadowed by 
Thailand’s Deputy Premier, Mr. Kittirat Na 
Ranong, in the same forum, that there 
has been a change of hearts and think-
ing.  Rightly so.  ASEAN represents the 
era of “New Ideas-New Market” with a 
combined strength of 600 million among 
the existing ten members of ASEAN.  Re-
sponding to the vision of the former Prime 
Minister of Thailand, Mr. Anand Panyarac-
hun, who mooted the idea of ASEAN Free 
Trade Area (AFTA), AEC can in fact be a 
competitive force, for example in some-
thing such as a one-production based 
market.  It also implies that AEC must be 
ready to face competition from all over 
the globe.  Towards becoming more com-
petitive, therefore, it is  sine quo non that 
the FDI initiative needs to be sustained 
through moving the scales of various in-
dustries upwards from labor intensive to 
Science and Technology infusion.  A new 
and more sophisticated style of manage-
ment needs to be evolved to gain com-

Changing 
Structures of 
Globalization
Name : Dr. Kantathi Suphamongkhon

39TH Former Minister of Foreign Affairs

Date: September 12th, 2012

petitiveness   Thai industries like the other 
among the ASEAN members will thus be-
come far more attractive.  To address the 
issue of diversity among the ten countries, 
old and new members will need to be 
integrated through equitable develop-
ment.  Obviously, 
the dynamic of 
synergy will need 
to be adhered 
to.  To this end, 
connecting with 
the world has to 
be done seam-
lessly.  The fore-
going represent 
opportunities.

There are chal-
lenges to be 
faced.  ASEAN 
members need 
to interact and 
share with each 
other through 
value.  For in-
stance, with a 
combined 12-
13 trillion dollars 
combined GDP, 
markets and 
technology will 
drive Community 
integration.  But 
such integration 
has be honed and sustained to be able to 
take on participation from India, Australia 
and New Zealand and the “plus Six” who 
in and of themselves will add on 15 trillion 
dollars combined.  Potentially, when USA 
and Russia join the East Asia Summit the 
combined GDP can jump to US $ 30 trillion 
and the population itself to 3   billion.  With 
such enormous potentials, ASEAN needs 
to be propelled, in Dr Pitsuwan’s words, 
with the “beating of the drums of war.”  

Certain of the ASEAN members have be-
gun to move toward higher competitive-
ness.  Malaysia for instance, has taken 
very seriously its participation in the ASEAN 
Business Committee (ABC) and Brunei on 
the other hand, has set a target.  Their as-

piration is that their 
business should 
rank AMONG the 
top 100 ASEAN 
businesses.  How 
should Thailand 
respond to the 
new challenges of 
AEC?  There has 
to be a wider ac-
ceptability that 
we have to move 
competit iveness 
higher.  Perhaps 
because of Thai-
land’s predomi-
nance in SME 
initiatives, it has 
empowered SMEs 
a lot more.  This 
will obviously de-
mand new skills, 
new visions and 
new mindsets.  In 
sum, the impetu-
ous should be for 
Thailand to grow 
outside Thailand.  
The potential of 

the rising influence of the middle class 
will also spur on Thailand’s emergent and 
fruitful participation in AEC in the long run 
and ASEAN more immediately.

(Acknowledgements:  This paper owes a 
depth of gratitude to the Royal Thai Min-
istry of Commerce, Thai Management As-
sociation, (TMA), the Federation of Thai 
Industries (FTI) and Siam Cements Group 
(SCG))

NEXT SPEAKER OF THE MONTH

ASEAN represents 
the era o f  “New 

Ideas-New Market ” 
w i th  a combined 
st rength o f  600 

mi l l ion among the 
ex is t ing ten 
members o f 

ASEAN
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Urgent need to address the 
ASEAN ECONOMIC 
COMMUNITY (AEC) 
emergence through 
international education

GSB VOICE
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Through multilateral diploma-
cy and its conferences and 
meetings, Thailand is opening 
its arms to the world, increas-
ing political transparency for 
all Asia. Bangkok is expected 
to become more comfortable 
and accommodating to inter-
national organizations, as the 
centre for the international 
civil service in Asia, in a similar 
sense that Geneva is the in-
ternational centre in Europe.   
“We want to make Bangkok 
the Geneva of Asia” is a state-
ment frequently made by Thai 
high officials. This is a realistic 
aspiration.

ASEAN’s birth certificate (1967) celebrating in 
August 2012 its 45th anniversary,  is from Bang-
kok. The overall ASEAN  population is projected 
to rise to 625 million in 2015, up from the present 
600 million.  The ten current ASEAN members 
are closely linked with China, Japan, South Ko-
rea, Australia, New Zealand and India, which 
have a combined population of over 2.5 billion 
inhabitants. 

Another  original forum born in Bangkok in 1996 
- the Asia-Europe Meeting (ASEM) re-unites now 
48 participants  from three continents, includ-
ing the European Union and ASEAN, promotes 
and deepens the relationship between them in 
three main pillars: political dialogue; econom-
ics and social, cultural and educational issues. 
It represents more than two billion people from 
different cultures and contributes to turning a 
remarkable cultural variety into a great asset, 
formulated as “unity in diversity”.   
The first universal economic meeting in multilat-
eral diplomacy of the current century - UNCTAD 
X - was hosted in Bangkok in 2000 with memo-
rable results. 

The exemplary success of Bangkok - APEC Sum-
mit in October 2004  - and  the significance of 
ASEAN’s summits in 2009 and 2011 must not be 
forgotten. 

The United Nations (UN) permanent commu-
nity in Thailand is more diverse than in most 
countries, because Bangkok is really a major 
regional centre for the UN system as a whole 
, being already called by many diplomats the 
“Geneva of Asia.” The capital of Thailand hosts 
a wide range of offices dealing with the South-
east Asia sub-region and the whole of Asia and 
the Pacific. The first of them  -  the UN Economic 
and Social Commission for Asia and the Pacific 
(ESCAP), with its 62 members and associate 
members  - is the largest regional institution on 
our planet.   

With the 2015 ASEAN ECONOMIC COMMUNITY 
(AEC) agenda afoot, various events are be-
ing organized in Bangkok with the purpose of 
promoting informal networking among ASEAN 
specialized agencies, relevant Royal Thai Gov-
ernment authorities, multilateral financial insti-

tutions, bilateral donors and selected interna-
tional NGOs. 

The main objectives of the AEC are to form a 
single regional market and production base, 
to promote fair economic competition among 
ASEAN members,  to facilitate the integra-
tion and development of SMEs to accelerate 
progress of less-developed countries, and full 
integration with the global economy. AEC will 
provide new career opportunities and will also 
allow a freer flow of skilled labor within ASEAN. 
Engineers, architects, doctors, dentists, nurses, 
accountants and surveyors are the first seven 
professions earmarked for increased cross-bor-
der mobility.

Vital players have established their regional of-
fices in Bangkok and in other ASEAN cities, The 
Delegation of the European Union, for instance 
which considers itself to be truly at the heart of 
the European presence in Asia, enjoys a privi-
leged presence in Thailand and is in many ways 
trying through education to bridge the gaps 
between ASEAN countries  and Europe. 
The connection between the magic of multi-
lateral diplomacy and Bangkok has valid rea-
sons to continue and become more and more 
visible. It has good chances to reconfirm the 
validity of  the Eastern wisdom summarized by 
the expression “credibility through visibility.” In 
reaching it, education in the field of internation-
al relations has a major role to play. 
 As Thailand moves toward realizing an im-
portant aspiration as an education hub for in-
ternational programs, international curricula, 
especially like the ones offered at Assumption 
University, can serve as one of the direct contri-
butions toward that objective. It can be realisti-
cally expected that  the specific  contribution  
of education in the establishment of the  politi-
cal, economic, social-cultural, and legal com-
munities in conformity with ASEAN Charter  will 
be  adequately served by universities in Thai-
land and in the region overall . 
Moreover, the environment for international 
education,  as Thailand and the region are 
moving toward global integration,  necessitates 
appropriate  programs in international business, 
law and diplomacy  to help cope with the chal-
lenges of globalization and emerging  econom-
ic  and political scenarios. 
  
 Significant evidence in this regard came from 
the International Federation of Catholic Univer-
sities representing over 200 institutions of higher 
learning from all continents, at an international 
conference in 2006 held at Assumption Univer-
sity, which insisted on the universities’ responsi-
bilities to share information and knowledge to 
enable students to better understand the role 
they have to play in a globalizing world. To that 
end, it is necessary to recognize the reality of 
globalization and its potential for development. 
Education should lead and orient in preparing 
adequate answers and acting as promoters of 
a social transformation firmly centered on the 
objectives of human development as ASEAN 
evolves into AEC. 
  
 Universities are privileged places for training 
people in international relations and helping 
them to chart their professional paths. They are 
considered to be independent, credible voices 
of society with a fundamental role to play in 
enhancing the capacity of nations to educate 
for successfully coping with a rapidly changing 
world. There is a strong belief that higher learn-
ing institutions are the last bastion of generally 
accepted civilizing values. They can bring hope 
to a hopeless world and promote a culture of 
peace and learning that is holistic and founded 
on values that are both national and universal.   

The number of foreign students that are coming 
to Bangkok to study is growing. Many of them 

pursue studies in arts and business administra-
tion. However, the limited preference towards 
business administration risks creating a void in 
creativity derived from narrowly focused train-
ing. The study of international relations in tan-
dem with business administration,  opens new 
horizons,  provides theoretical tools and practi-
cal frameworks of analysis that permit students 
from any country  better to understand the cur-
rent specificity of  the international community  
and the global political setting in which we as 
individuals act.  Therefore, it is imperative now 
to study  the new  roles of states, legal and busi-
ness systems, international organizations, NGOs 
and multinational corporations  in an increas-
ingly globalized world, taking advantage of 
the fascinating field of international relations  
in which valid answers have to be found to 
the numerous and  complex  questions gener-
ated by the irreversible process of globalization 
with its planetary disasters, collapses in financial 
markets, perplexities of changing fortunes of 
countries  and vulnerabilities of anarchic politi-
cal regimes. 

As AEC emerges, academic programs at As-
sumption University and elsewhere would be 
more relevant by offering students a valuable, 
inspiring  and transformative experience  ena-
bling them to excel in the international busi-
ness and trade, and  diplomacy arenas. It will 
provide a dynamic environment to network 
with present and future Asian and international 
leaders. 

Dr. Ioan Voicu
Visiting Professor, Graduate School 
of Business

Glen Chatelier
Director, Office of International Affairs
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INSIGHT TECHNOLOGY

1. Take Your iPhone For A Dip
Once I got over the idea that this product might 
be a way to dress up your iPhone because you 
love it so much, I realized how neat it is. The 
iPhone Scuba Suit is unlike other waterproof 
cases that have hard screen covers that don’t 
work well when wet, because it has a touch-
sensitive gel screen cover that makes shooting 
photos underwater extra easy. After all, who 
wants to be fumbling with a phone underwa-
ter? You can only hold your breath for so long, 
so you want to keep your underwater photo 
sessions short and your iPhone dry.

2. E-Urinal For Monitoring Your 
Pee’s Health
The E-Urinal is a concept design by Royce 
Zhang. Activate the touchscreen device to 
begin monitoring and take a leak. It measures 
your PH/SG/URO/BLO/WBC/PRO/GLI/BIL/KET/
LOL/GTFO levels and gives you a health rating 
based on your reading. Wow, this seems just as 
embarrassing as weighing myself at the mall on 
one of those scales in the bathroom that also 
gives your lucky number. But instead of that 
snooty mom giving me the stink eye because 
I’m screaming at the scale for giving me an 

INACCURATE reading, it’ll be because the E-
Urinal just announced that I drink too much and 
I should probably get some help. Yeah, but you 
know what lady? Your son is way too gotdamn 
old to be in the women’s restroom! I think we 
can all agree that 13 years old is old enough to 
use the bathroom by yourself. 

3. Store Troopers: C3PO And 
R2-D2 USB Drives
Because a plain old regular USB flash drive just 
doesn’t cut it (you’re so high maintenance!), 
here are some Star Wars themed jumps called 
Store Troopers. Get it? Not Storm Troopers, but 
Store Troopers! Like, they store your work files 
and — you’re right, it’s not fun if I have to ex-
plain it. Anyway, the drives come in R2-D2 and 
C3PO. Yeesh, about that. I can’t imagine what 
kind of sick person would even want a C3PO 
version of anything, but I sure as hell don’t 
want to see what kinda stuff they’re gonna use 
a C3PO flash drive for. I bet it’d be like 100% 
pr0n stash. Just all robot kinky clanging metal 
wieners and other nightmarish kinda shit. And 
if that’s what you’re into, you might as well just 
stick a knife in the toaster and call it a life, amir-
ite? $25

4. iPoo: A Toilet for Apple Fans

If you have an iPhone or a Macbook then 
you’ve probably heard someone say “I bet 
you would buy a turd if it had the Apple logo 
on it, huh?” That’s disgusting and insulting. 
But an Apple toilet on the other hand… who 
wouldn’t want to own one of those? It would 
be twice as expensive as other toilets and 
you’d probably have to buy some kind of 
proprietary toilet paper, but man would it look 
sleek. Sarcastic artist Milos Paripovic dreamed 
up what the iPoo Toilet might look like and cre-
ated a toilet concept that looks like an Apple 
logo. However, he (mockingly) insists that it’s 
not an Apple logo:
“Some people may think it looks like Apple 
logo, but I disagree. If you see Apple logo eve-
rywhere maybe you should see a psychiatrist 
and take a look at a few Rorschach inkblot 
cards. This is just the perfect shape for the 
toilet since it tightly fits the shape of a one’s 
bottom.”

Regardless of whether or not you really need 
an Apple branded toilet, it’s certainly better 
than using Windows in this case. 

1 2

3

4
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5. Book Rest Lamp
by Brooke Dowd Sacco

Reading in bed is healthy, or at least according 
to us it is. The Book Rest Lamp is the perfect lit-
tle home for your sleepy book. Made of frosted 
glass, it gives off a soft light that’s ideal for read-
ing, but it also doubles as a book rest to ensure

that you never lose your page. $80

7. Chocolate Smart Car, 
Smarter Move Than Candy
 
Why go the traditional (read: cliche) route this 
Valentine’s Day? Skip the actual chocolates 
that will only make your lover fill out, and spring 
for a car that’s sure to make him or her put out. 
Designed by a Japanese accessories compa-
ny, Q-Pot, the car is brown and patterned to 
look like a bar of chocolate. Designed for the 
French-made Smart, it’s a totally romantic two 
seater. The limited edition vehicle will set you 
back about $29,000, which is several thousand 
more than the standard version of the Smart 
car. But if your pockets are deep, you’d do any-

6. Take A Spin In My Killer 
Whale Submarine

by Brooke Dowd Sacco
When you have a hundred grand to drop on a 
toy, why not make that toy a Killer Whale Sub-
marine? I mean, any showoff can buy can fan-
cy car and drive it real slow down a busy street. 
But dropping a two-person watercraft that can 
hydroplane up to 50 mph over the water’s sur-
face? No competition. Hammcher’s ridiculously 
expensive nautical offering moves about in the 
water just like the mammal it’s designed after. 
Its cockpit is tricked out with all the fancy things 
the pilot needs to feel like a boss, including an 
LCD that displays live video from the dorsal fin’s 
built-in camera.

8. 3D Street Art: Batman 
‘Dark Knight Rises’

This amazing 3D street art in Madrid was made 
to commemorate this weekend’s release of 
Batman ‘Dark Knight Rises.’ It’s awesome look-
ing, but also a little scary. I would NOT be able 
to walk across it. Even if I saw other people do 
it. I guess it’s just the part of me that assumes 
the whole damn world is against me and that 
everyone would happily come together in a 
conspiracy to make me fall to my untimely, fiery 
death. Which… truthfully does make me feel just 
a little special. I mean, you guys went through 
all that trouble just to f*** with little ole me?

9. Lightsaber Chopsticks That 
LIGHT UP

Lightsaber chopsticks have existed for a little 
while now, but they’re just, like, plastic chop-
sticks made to look like Lightsabers. They didn’t 
even light up or make swooshing sounds when 
you get crazy battling the Dark Side at the din-
ner table. What did happen is my mom threat-
ened to take away my TV privileges. What the 
hell does she have against TV, anyway? These 
are the new and improved Lightsaber Chop-
sticks. They actually light up! Unfortunately, for 
now you’ll still have to make your own woosh-
ing sounds, but be grateful for what you got — I 
mean, damn! $23

10. Mouse With A Fan For 
Sweaty Gamers

As an aspiring athlete I get pretty hot sometimes 
while I play, so it’s nice to have a fan handy. 
What do I play? Esports… as in electronic 
sports… as in video games… as in not actual 
sports. Still, it takes a lot of energy to click goblins 
to death—especially when you weigh 3 times 
your character’s level and your hand meat 
gets all sweaty even when you’re not gaming. 
That’s why Tt eSPORTS has developed the new 
patent pending BLACK Element Gaming Mouse 
Cyclone Edition, which is a really long way to 
say “mouse with a fan on it.” According to the 
product page it “blows away your gaming ten-
sion and sweat…” and dignity.

5

6

7
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OGS’S AROUND THE CAMPUS

OGS :  A Serv ice Center 
fo r  Gradua te  S tudents

Survival Tips 
during your 
Graduate Studies

Coffee Breaks & Snacks
complementary service for 
students

Available at Hua Mak Campus on the 5th floor 
at Café De Lux and 6th floor at Café du Brésil. 
Students who study at City Campus can have 
the service at the Student’s lounge. Contact the 
staff at each café for receiving your coupons 
with your registration slip when the trimester 
starts.

AIS Internet SIM to access internet 
from outside 
campus

This is an exclusive service for Graduate students 
to access to internet anywhere and anytime. 
This free SIM provides you 220 hours of EDGE/
GPRS per semester. 

Access to the Internet on campus

To access WIFI Internet inside campus, the OGS 
provides a personal Internet User ID for each 
student. This ID is used for accessing the Internet 
while using WiFi internet on Campus as well as 
the student’s personal mailing ID.

AU SIM for calling FREE amongst 
ABAC group for 24 hours

Exclusively for ABAC member (students, staff, 
faculty and alumni) offering by AIS and True for 
you with
•  Free calling amongst ABAC 
    community for 24 hours.
•  Free calling to ABAC at tel.
    023004543

I cannot come for the mid/
final examinations, 
what should I do?

Every student should not miss midterm/final 

exam, except on account of emergency situ-

ation, even if so, student should come up with 

solid evidence/proof.

What should I do if I want to 
have a make-up exam or 
late?

A formal petition request for late examination 

is required to be submitted to the Office of 

Graduate Studies with the documents pertain-

ing to the cause of their absences along with 

the late examination fees of 1,500 baht within 

3 days after the date students have missed the 

examination. 

Now I have an exam, but my 
name is not enlisted, why?  
What should I do?

Contact OGS to check the attendance list and 

registration payment list from the database, if 

your name appears in that database or you can 

show the registration receipt, then you can get 

an exam permission slip. This can happen due to 

changed section/subject or late registration or 

wrong section. The student should contact OGS 

after the exam or next day to correct the record 

once again.

Why is the exam room and 
the study room not the 
same? Why we cannot know 

the exam room a week in advance/3 
days in advance?
Exam and study room can be different due to 

the limitation space of the class room and bulle-

tin board. Students have to sit far to each other 

in examination and therefore students are re-

sponsible for checking the exam room which is 

announced on the exam day.
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AU 
eBooks to re

The newest version of the AU eBook 

store provides free e-contents for 

every student of Assumption Univer-

sity as well as paid versions for other 

universities’ students. ABAC gradu-

ates will enjoy exclusive privileges 

when using the ABAC eBook store.

Students can buy any available mag-

azine and books at student prices 

which will be cheaper than the price 

offering by other eBook stores.  More 

content and partners are working on.

The magazines can be easily ac-

cessed, downloaded and read via 

the students’ IOS Apple mobile de-

vices anywhere and anytime. The 

eBook Store is available for down-

load at the Apple App store. The stu-

dents can search by typing the key-

word “Assumption” and then click 

the app “ABAC Discounted eBook-

store” . The Android version is under 

development. More magazines and 

newspaper will be added.

The new version of the ABAC iP-

hone app will be developed with 

more features and data integrat-

ing the graduate website. AU In-

formation can be easily accessed 

on IOS Apple mobile devices. The 

AU app provides users with useful 

information relevant to their study 

at ABAC, such as ABAC and Aca-

demic news, calendar, make up or 

cancelled classes, exam schedule 

and course information. Students 

can access seamlessly updated 

information on IOS device the 

same way they access informa-

tion on the graduate website.

iTouch & Learn

GSB in cooperation with Apple 

(Thailand) provides exclusive port-

able devices for students to ac-

cess class lecturing anywhere and 

anytime. All MBA students will have 

user name and password to access 

class content of MBA subjects.  

This allows students to access class 

content both PowerPoint slide and 

lecturer videos at real-time when 

accessible with public Internet us-

ing iPhone or iPad or on demand 

when accessible to website on PC.

Online Petition
(available soon)

Graduate students can submit their 

petition form online and are able 

to check the status any time. 

The Innovation, Creativity 
and Enterprise (ICE) Center 

 
With support and cooperation from the government sector, GSB started the 
INNOVATION, CREATIVITY AND ENTERPRISE (ICE CENTER) which gives consul-
tation and advice to Small and Medium Enterprises to compete at interna-
tional standards.
 
The agreement of cooperation between Assumption University and the Of-
fice of Small and Medium Enterprises Promotion (Office of SMEs) was signed 
on 27 April 2006. In the first year of its success as the business incubator 
unit for 13 SMEs, the second year of MOU was signed on August 16, 2007 

 

The ABAC Social 
Innovation in Management and 
Business Analysis (SIMBA) 

 
The ABAC SIMBA is a research center running under the cooperation 
between the Graduate School of Business and the ABAC Poll Re-
search Center to contribute to and support the academic commu-
nity and society with research services and innovated knowledge to 
help strengthen the academic programs of Assumption University. 
 

The ABAC Business Legal 
Advisory Center (BLAC) 

As for the 24th years of Graduate School of Business and for the 40 years of 
Assumption University, Graduate School of Business was launched the ABAC 
Business Law Advisory Center (BLAC) on 19 June 2009. The ABAC BLAC will 
serve as a legal solutions and advice for Small business, entrepreneurs and 
professionals and medium enterprises business and law consultation.

Organization Development
Institute (ODI)

Only at Assumption University, we offer a real consulting body for enhancing 
multiple action learning experiences. The Organization Development Insti-
tute (ODI) is our truly consulting institute that provides OD services to many 
well-known private and government organizations such as Singha Corpora-
tion, Krungsri Bank, IBM, Port Authority of Thailand (PAT), Designated Areas for 
Sustainable Tourism Administration (DASTA) and others. Therefore, students 
learn from the real OD practitioners and experts in the OD fields, plus stu-
dents can explore opportunities in assisting ODI in real OD cases.

ABAC 
Travel Services (ATS)

The ATS office is the tourism service center to facilitate the students and fac-
ulty members’ hotel and air ticket reservations, tours, and Meeting Incentive 
Convention & Exhibition (MICE)

Contact:
I.T.C Assumption University
Ramkhamhaeng Hua Mak
Office of Graduate Studies,
A -Building 3rd Floor
Phone: 02 719 1089
itc@au.edu

ABAC on 
APP Store 
(New version 

available soon)
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LIFE IN THAILAND

Life inTha i land
Have you ever felt that 
life is moving too fast? 
Are you always rushing 
yourself to get things 
done? Does society 
or the environment 
require you to speed 
things up? If you answer 
‘yes’ to all these ques-
tions, then you might 
not have experience 
the true lifestyle of Thai-
land. 

Thai society is built around the concept of 
‘sabie-sabie’ and ‘chai yen-yen’, mean-
ing ‘to relax’ and ‘to have patience’, re-
spectively. You will hear these two words 
being frequently used throughout all age 
group and gender. You can’t blame Thais 
for using this word as Thailand has been 
blessed with an outstanding geographic 
presence. For instance, Thailand does not 
experience cold winters or strong mon-
soons that have the tendency to wipe out 
agricultural plantations such as in the US 
or the Philippines. Therefore, farmers work-
ing on these fields will not have the rush 
on preparing their crops or setting plans 
on what to do during the cold winters. 
With a moderately stable climate year 
round, farmers can then become ‘sabie-
sabie’ and ‘chai yen-yen’ in their plan-
ning. There is also no need for innovative 
products or process development in or-
der to overcome changes in the season. 
Eventually, the extreme usage of these 
two words can decrease productivity.
For those working in the city, I’m sure you 
will come across these two words or con-
cepts. A good example could be at my 
own working place. There was a meeting 
between R&D and Sales & Marketing in 
order to finalize the plans of launching a 
new product. R&D has been working on 
this product for the last 2 years and does 
not understand why it has not been com-
mercially sold given the fact that it has a 
clear advantage over what the competi-

tors are offering. The R&D manager 
demanded some answers from Sales 
& Marketing and to know their plans. 
Instead of a constructive meeting, 
the Sales & Marketing manager told 
the R&D manager to ‘chai yen-yen’ 
and ‘sabie-sabie’. Being more senior 
than the R&D manager, the Sales & 
Marketing manager assured that they 
are working on a plan and the meet-
ing was adjourned. 6 months later, the 
product is still in 

the planning phase. Dilemmas like 
this can happen a lot in Thai society 
where an urgent matter is met with a 
conservative approach. 

On a positive side, the two words 
have also helped steered Thailand to 
become one of the most developed 
nations in Southeast Asia. Living on 
the ‘sabie-sabie’ and ‘chai yen-yen’ 
concept, Thai people have the ten-
dency to work well with foreigners. 
This has led to a relocation of foreign-
ers from hectic lifestyles to a ‘sabie-
sabie’ Thailand lifestyle. This can be 
looked as a Yin and Yang balance of 
two cultures. Foreigners are more ag-
gressive while Thais are more relaxed 
which could lead to a more sustain-
able development in business or per-
sonal life.   

For those that have questioned why 
Thai people are so relaxed, I hope 
the understanding of these two words 
can give some light. Living in Thailand 
would be completely different if the 
‘sabie-sabie’ and ‘chai yen-yen’ con-
cept is taken out. Then the question 
would be, would you still prefer to live 
in Thailand or not?   
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As globalization and competition are be-
coming more intense, leaders are finding 
themselves immersed in various business 
deals. The question is, “which business 
deal to go for or whether to just try to 
tackle it all?” Therefore, effective leaders 
will need to prioritize their task and work 
on business deals that maximize their re-
turns. The first key word here is to set Goals. 

One of the tools effective leaders can 
use in the organization is to implement 
FranklinCovey’s WIGs concept when set-
ting goals. WIGs stands for Wildly Impor-
tant Goals. The WIGs concept states that 
people are most effective when given 
only 2-3 goals to work on. The WIGs con-
cept will only work if the entire organiza-
tion applies the concept when setting 
goals. As a start, top management should 
discuss and set the company’s WIGs for 
the year; which will be no more than 3 
goals. Each department should then set 
their own department WIGs that is in line 
and will support the company’s WIGs. The 
same approach in setting WIGs should be 
implemented in each team and individ-
ual. Setting WIGs will give the company 
clear directions which gives us the sec-
ond key word, to Focus.  

Goal setting seems to be a very simple 
process. Yet, many leaders find them-
selves overwhelmed in what we call whirl-
wind activities. Whirlwind activities are 
task or projects that are routine and takes 
a lot of time yet does not produce results 
that help achieve the company’s goal. 
The question then is, “how to differentiate 
important goals to whirlwind task.” 

Effective leaders should have the knowl-
edge and tools to know which task to 
focus. Another effective tool by Franklin-
Covey is the time management concept. 
This concept states that we need to prior-
itize our daily task into four quadrants:

LEADERSHIP 

Important 
and 
Urgent

Not 
Important 
and 
Urgent

Important 
and Not 
Urgent

Not 
Important 
and Not 
Urgent

In most cases, we spend a lot of our time on quadrant 3 and 4. While in fact, we should be spending more time on quadrant 1 and 
2. The focus in prioritizing our task should be to quadrant 2 as this will give Sustainable Growth. In simple terms, leaders will need to set 
clear Goals and Focus on daily task in order to build sustainable growth in this fast-moving world.   

Source: By: Michael McDaniel

Ef fect i ve Leaders
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GREAT ESCAPES LIFE STYLE

Burasari Resort 
Patong Phuket

Burasari is a Phuket 
resort that is an unex-
pected treasure in the 
heart of exciting Pa-
tong.  Burasari is a bou-
tique hotel in Phuket 
unlike any other Pa-
tong Beach hotel, of-
fering a full experience 
of sophisticated style, 
comfort, privacy, tran-
quility, and a first class 
international dining for 

discerning travellers. Burasari’s Feel at Home philosophy gives our 
guests the experience of a warm home that embraces you with 
stylish design, great food, caring service and the calming elements 
of nature.

For More Information Call (0)76 29 29 29
Email rsvn@burasari.com www.burasari.com

Shanghai 
Mansion 
Boutique Hotel 
Bangkok

Experience the Romance 
of Old Shanghai when 
you stay at Shanghai 
Mansion Bangkok, offer 
you a fabulous hidea-
way of Shanghainese 
style and glamour. Our 
seductive Chinese-style 
rooms offer romantic 
retreats of style and 

comfort that evoke an elegant mansion in 1930’s Shanghai. Like 
an honored guest in our noble home, you’ll be enveloped in the 
warmth of heartfelt service,

For More information Call (0) 22 21 21 21
Email rsvn@shanghaimansion.com www.Shanghaimansion.com

Klapsons The 
Boutique Hotel
Singapore

Located along the south-
ern fringe of the Central 
Business District, klapsons, 
The Boutique Hotel af-
fords quiet sophistication, 
refined luxury and func-
tionality. Boasting over 
750sqm of event space 
with superlative views of 
the Singapore Port and 
the heritage of the Tan-

jong Pagar residential estate, each guestroom is individually character-
ised such that no two rooms are alike. The Sleeping Rhino is the hotel’s 
bistro-styled restaurant that conjures wholesome casual dining at Lobby 
Level; while the sky-terrace bar, Fabrika, perched on 17th floor.
 
For More information 15 Hoe Chiang Road, Singapore 089316.   
Tel: (65) 6521 9000   Fax: (65) 6222 9558   Email:info@klapsons.com 
www.klapsons.com

While New York is making strides in promoting the installation of 
green roofs throughout NYC, the city of Zhuzhou in Hunan, China is 
taking the idea of green roofs to new heights with a shopping mall 
topped with a lush living roof and a four-villa development! China 
Daily reports that the houses atop Jiutian International Square mall 
are intended to function as offices for employees of the mall’s real 
estate developer, and they present an intriguing possibility for ur-
ban areas seeking to offer residents more green space.

Green roofs serve as a way to mitigate the impacts of the urban 
heat island effect, which plagues many cities. The idea is that in-
troducing foliage to rooftops will help to cool urban areas that are 
considerably hotter than nearby rural areas. The rooftop villas mark 
an important achievement for Zhuzhou, a city which began dedi-
cating significant resources to greening its infrastructure after it was 
designated a national-level garden city back in 2008.
The four two-story houses occupying the roof of the five-story shop-
ping mall are positioned at opposite corners of the roof and are 
approximately 500 square meters in size. Zhuzhou Jiutian Real Es-
tate, developer of the progressive property, designed the houses 
to look like villas by incorporating “modern designs and landscape 
decorations.”

This innovative rooftop housing development demonstrates the 
ability to leverage existing real estate in places where new prop-
erty is scarce and expensive. With green roofs, it seems the sky’s 
the limit!

Green-Roofed Shopping Mall 
in China is Topped

With 4 Rooftop Villas
by Josh Gellers, www.inhabitat.com
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ASSUMPTION UNIVERSITY OF THAILAND
OFFICE OF GRADUATE STUDIES

The office of Graduate 
Studies 

values your comments and 
suggestions regarding our 
services. You may use the 
following channels to make 
comments, suggestions, 
request, or inform us of any 
other need you might have.

Thank you very much for your 
time and contribution.

Channel 1 

 Office of the President: 0 27191515 ext. 1111, 
 e-mail: bancha@au.edu 
 Office of Graduate Studies: 0 27191515 ext. 1345, 
 e-mail: kittipht@au.edu, soonthornpbl.au.edu 

Channel 2 

 Fill in the Suggestion Cards which are available both in 
 the Office of Graduate Studies and in 
 front of classrooms. 
 Please submit the Suggestion Cards to the Office of 
 Graduate Studies:  Hua Mak Campus, ‘A’ 
 Building, 3rd floor, Ramkhamhaeng Road. 

Issues you may wish to raise: 

 Lecturer’s punctuality and class cancellations without 
 due notice to the students 
 Language of  instruction is not in English or the 
 lecture is in Thai 
 Inability to contact the lecturer (Full-time Lecturer) 
 Apparent absence of preparation by the lecturer 
 Any other matters, or suggestions

UNIVERSITY ANNOUNCEMENT

Update your Profile on the 
www.grad.au.edu 

For first time login to the website, please use the following ID:
• Username: gxxxxxxx (your student’s ID)
• Password: student

Please click ‘change password’ button and have a new 
password then complete your profile. Student must up-
date your own profile (Email address and mobile phone 
no.) for having news and announcement regarding your 
class rooms and examinations. 

Student ID Card : 
The AU Krungsi Smart Card

All students are required to carry the ID card on campus. 
This can provide you to access services as followings;
• Student identification for examinations
• Library service
• Electronic payment for photocopy or printing
• Coffee breaks
• ATM
• access 
In case of examination, a substitution for ID card will be 

charged 150 Baht per exam.

Changing Policy of Grade Announce-
ment

Due to the university regulation, from September 2012 on-
wards, the Office of Graduate Studies will not post any 
grade on the boards in front of its Office and at the ABAC 
City Campus anymore.  All students are required to check 
their grades on the website by logging in with their AU ac-
count to www.au.edu or www.graduate.au.edu and fol-
lowing the steps mentioned in the website only.

....A consulting Professor at Stanford University. 
Department of Management Science and En-
gineering.
... an internationally recognized expert and 
thought leader on corporate transformation 
and a former consultant to Senior Executives 
at Hewlett Packard, IBM, Intel, Oracle, Cisco, Li 
and Fung, Haier, and others.
... held positions at Harvard Business School & 
Stanford Business Graduate School
... Award winning Stanford Professor for cre-
ating a remarkable formula for change that 
seamlessly integrates organizational impera-
tives with a trajectory of a new direction ...as 
Author of Rapid Transformation: 90 day plan for 
fast and effective change.

  Prof. Behnam N.Tabrizi, Ph.D.
“Advisor on Change & Transformation on 
Obama’s Campaign and the Obama Transition 
team.”

From 19th – 20th November 2012, Prof. Dr. 
Behnam N. Tabrizi, the former advisor of US Presi-
dent Obama, the creator of the “Change, We 
need” Campaign, will present his new book “In-
side Out Effect” and will lead an ODI Workshop 
on Leadership and Transformation. 

STRATEGIC RAPID 
TRANSFORMATION IN 
PUBL IC AND PR IVATE 
INST ITUT IONS

Upcoming Event



This campus facilitates classes for Professional training courses, short-courses, work-shops, seminars and some Master's Program 

MORE THAN A CENTER SIMPLY FOR TEACHING AND LEARNING, 
ABAC IS A PLACE WHERE THE WHOLE PROCESS OF EDUCATION 

WILL CHANGE YOUR ENTIRE LIFE...


